
135 

Universitas Kristen Maranatha 

Daftar Pustaka 
 
Aaker, David A. (1991), Managing brand equity: Capitalizing on the value of a brand name. 

New York: The Free Press 
Andreani, F. 2007. Kiat-Kiat Ekspansi Global Starbucks. Jurnal Manajemen. Universitas 

Kristen Petra. 
Angriawan, F. (2011). Pengaruh Brand Image, Service Quality, dan Perceived Value 

Terhadap Brand Loyalty Kartu Prabayar GSM PT. Indosat Di Semarang. Skripsi. 
Universitas Dipenogoro Semarang. 

Ariningsih, E. 2009. Pengaruh Perceived Value pada Loyalitas Konsumen yang dimediasi 
oleh Kepuasan Konsumen dan dimoderatori oleh Gender. Jurnal Manajemen. Universitas 
Muhammadiyah Purworejo. 

Bastian, Z. 2013. Strategi Manajemen Dalam Membangun Merek yang Kuat. Jurnal 
Marketing. ASM Ariyanti. 

Carver, C. S., & Scheier, M. F. 1990.” Origins and functions of positive and negative affect: 
A control-process view”, Psychological Review. 

Chaudhuri, A. & Holbrook, M.B. 2001. The Chain of Effect From Brand Trust and Brand 
Affect to Brand Performance: The Role of Brand Loyalty. Journal of Marketing. 
April.Vol. 65(2):99-113. 

Cooper, D.R. & Schindler,P.S (2011). Business Research Methods. 11th ed., New York: 
McGraw-Hill Irwin. 

Costabile, M., Raimondo, M.A. & Miceli, G. 2002. A Dynamic Model of Customer Loyalty. 
Proceedings of the 31st Annual Conference of the European Marketing Academy, 28-31 
May, Braga. 

Darmadi, Durianto, Sugiarto, Tony Sitinjak. 2004. Strategi Menaklukan Pasar melalui Riset 
Ekuisitas dan Perilaku Merek. Jakarta:Gramedia 

Doney, P. M. and Cannon, J. P. 1997. An Examination of the Nature of Trust in Buyer-Seller 
Relationships. Journal of Marketing. 61 (April):35-51. 

Doods, William B., Kent B. Monroe, and Dhruv Grewal (1991), “The Effect of Price, Brand, 
and Store Information on Buyers’Product Evaluations,” JMR,28 (August), 307-319. 

Dick, A. & Basu, K. (1994) "Customer loyalty: Towards an integrated framework. Journal of 
the Academy of Marketing Science, Vol.22, No.2, pp.99-113. 

Duncan, T.,2005, Principles of Adverstising and IMC,McGraw-Hill, New York. 
Dwyer, F. R., Schurr, P.H. & Oh, S. (1987) "Developing buyer-seller relationship", Journal 

of Marketing, Vol.51, No.2, pp.11-27. 
Engel, James F., et.al. 1994. Consumer Behavior. DiteIjemahkan oleh F.X. Budiyanto. 

Perilaku Konsumen. Edisi keenam. Cetakan pertama. Jilid II. Jakarta: Binarupa Aksara. 
Ghozali, I. 2011. Aplikasi Analisis Multivariate dengan Program SPSS. Badan Penerbit 

Universitas Dipenogoro, Semarang 
Geçti, F. & Zengin, H. 2013. The Relationship between Brand Trust, Brand Affect, 

Attitudinal Loyalty and Behavioral Loyalty: A Field Study towards Sports Shoe 
Consumers in Turkey. International Journal of Marketing Studies. Vol. 5(2):111-119.  

Hair, J.F. Jr., Black, W.C., Babin, B.J., Anderson, R.E.. 2010. Multivariate Data Analysis. 
Seventh edition. Prentice Hall, Inc. Upper Saddle River: New Jersey. 

Hasan, A.  2013. Marketing dan Kasus-Kasus Pilihan. Cetakan Pertama. CAPS. Yogyakarta 
Jogiyanto, 2004. Metodologi Penelitian Bisnis (Edisi 2004/2005) Cetakan Pertama. BPFE, 

Yogyakarta 
Juanim, 2004. Analisis Jalur dalam Riset Pemasaran Teknik Pengolahan Data SPSS dan 

LISREL. Fakultas Ekonomi Universitas Pasundan Bandung. Bandung 



136 

Universitas Kristen Maranatha 

Kabadayi, E.T. & Alan, A.K. 2012. Brand Trust and Brand Affect: Their Strategic 
Importance on Brand  Loyalty. Journal of Global Strategic Management. June. Vol. 
11:81-89. 

Kamil, C.J. 2011. Pengaruh Perceived Value, Brand Trust, Brand Affect, terhadap Brand 
Loyalty. Studi Pada Merek Produk Kecantikan Ponds. Masters thesis, Binus. 
http://thesis.binus.ac.id/doc/Bab3/BAB%20III_11-10.pdf 

Keller, K.L. 2008. Strategic Brand Management: Builing Measuring and Managing Brand 
Equity. Third Edition. Pearson Education International. Upper Saddle River: New Jersey. 

Kotler, P. & Keller, K.L. 2009. Marketing Management. 13 ed. Pearson Education 
International. Upper Saddle River: New Jersey. 

Kotler, P. & Keller, K.L. 2012. Marketing Management. 14 ed. Pearson Education 
International. Upper Saddle River: New Jersey. 

Kotler, P. And Amstrong, Gary., 2008, Principle of Marketing, 12th edition, Prentice 
Hall,New Jersey. 

Kurtz, David. L. 2008, Principles of Contemporary Marketing, Thomsin, South-western. 
Lau, G. T. and Lee, S. H. 1999. “Consumers’ Trust in a Brand and the Link to Brand 

Loyalty,” Journal of Market Focused Management, 4:341-370. 
Lee, J., Lee, J., & Feick, L. (2001). The impact of switching costs on the customer 

satisfaction–loyalty link: Mobile phone service in France. Journal of Services Marketing, 
15, 35–48 

Li, Xiang (Robert) dan Petrick, James F.Towards an Integrative Model of Loyalty 
Formation: The Role of Quality and Value. Leisure Sciences; May/Jun2010, Vol. 32 Issue 
3, p201-221, 21p, 2 Diagrams, 5 

Lin, M.Q. & Lee, B.C.Y. 2012. The Influence of Website Environment on Brand Loyalty: 
Brand Trust and Brand Affect as Mediators. International Journal of Electronic Business 
Management. Vol. 10(4):308-321  

Magdalena, N. 2005. Model Stimulus-Organism_response: Penentu Perilaku Pembelian 
Konsumen secara Sitausional. Jurnal Marketing Management. Universitas Kristen 
Maranatha 

Malhotra, N.K. 2004. Marketing Research: An Applied Orientation. New Jersey: Pearson 
Education 

Mangkunegara, Anwar Prabu. 2002. Perilaku Konsumen. Edisi Revisi. Bandung: Refika 
Aditama 

Mohammad, A. A.S. 2012. The Effect of Brand Trust and Perceived Value in Building Brand 
Loyalty. International Research Journal of Finance and Economics ISSN 1450-2887 
Issue 85 

McDougall, G. and Levesque, T. (2000), "Customer satisfaction with services:putting 
perceived value into the equation”, Journal of Services Marketing,Vol.14, No 5, h. 392-
410. 

Moorman, C., Zaltman,G. and Deshpande, R. (1992).Relationshtps Between Providers and 
Users of Market Research: The Dynamics of Trust Within and Between Organizations. 
Journal of Marketing Research, 29 , 314-28. 

Morgan, R. M. & Hunt, S. D. (1994) "The commitment-trust theory of relationship 
marketing",Journal of Marketing, Vol.58, No.3, pp.20-38. 

Ndubisi. 2007. Relationship Marketing and Customer Loyalty. International Journal of 
Business. Monash University Malaysia. 

Nugroho. 2005. Strategi Jitu Memilih Metode Statistika Penelitian dengan SPSS. Edisi 
pertama. Andi. Yogyakarta 

Oliver, R. L. (1999). Whence customer loyalty? Journal of Marketing, 63, 33–44. 

http://thesis.binus.ac.id/doc/Bab3/BAB%20III_11-10.pdf


137 

Universitas Kristen Maranatha 

Parasuraman, A., & Grewal, D. (2000). The impact of technology on the quality–value–
loyalty chain: A research agenda. Journal of Academic of Marketing Science, 28, 168–
174. 

Pickton,D. And Broderick, A., 2001, Integrated Marketing Communication, Prentice Hall, 
Chicago. 

Ravald and Gronroos. 1996. The Value Concept and Relationship Marketing. Department of 
Marketing and Econimic Geography, Swedish School of Economics and Business 
Administration. Finland. 

Ryan, M.J and E.H Bonfield, 2002 . The Fishbone Extended Model and Consumer Behavior, 
Journal of Consumer Research Vol.2 (118-136). 

Schiffman, L.G. & Kanuk, L.L. 2007. Consumer Behavior. Eighth Edition. Pearson 
Education International. Upper Saddle River: New Jersey. 

Sekaran, U. & Bougie, R. 2011. Research Methods for Business: A Skill Building Approach. 
Fifth Edition. John Wiley & Sons, Inc:New York 

Setyaningsih, R. 2008. Analisis Faktor-Faktor yang Mempengaruhi Ekuitas Merek Untuk 
Meningkatkan Minat Beli Ulang. Tesis. Universitas Dipenogoro Semarang. 

Singh, J.J., Iglesias, O., & Batista-Foguet, J.M. 2012. Does Having an Ethical Brand Matter? 
The Influence of Consumer Perceived Ethicality on Trust, Affect, and Loyalty. J Bus 
Ethics. 111:541–549 

Sirdeshmukh, D., Singh, J., Sabol, B. (2002), "Consumer trust, value, and loyalty in relational 
exchanges", Journal of Marketing, Vol. 66 No.1, pp.15-37 

Solimun, MS. 2004. Pemodelan Statistika: Structural Equal Modeling (SEM) Aplikasi Amos. 
Diklat Universitas Riau, Pekanbaru 

Sugiono. 2011. Metode Penelitian Pendidikan (Pendekatan Kuantitatif, Kualitatif, dan R&D). 
Cetakan ke-12. Alfabeta, Bandung 

Suliyanto. 2005. Analisis Data Dalam Aplikasi Pemasaran. Cetakan Pertama. Ghalia 
Indonesia, Bogor 

Suliyanto.2011.Effect Perceived Value on Trust and Brand Loyalty: Personality as 
Moderation Variables. 

Sunjoyo, Setiawan, Carolina, Magdalena, Kurniawan. 2013. Aplikasi SPSS untuk Smart 
Riset (Program IBM SPSS 21.0). Cetakan Pertama. Alfabeta. Bandung 

Sweeney, Jillian C. And Geoffrey N. Soutar (2001), “Consumer Perceived Value: The 
Development of a Multiple Item Scale,” JR, 77(Summer), 203-220. 

Tejaningrum & Magdalena. 2013. Pengaruh Brand Trust pada Brand Loyalty: Brand Affect 
sebagai Variabel Mediasi. Jurnal Manajemen. Universitas Kristen Maranatha 

Thiele, S. R., & Mackay, M. M. (2001). Assessing the performance of brand loyalty 
measures. Journal of Services Marketing, 15(7), 529-541.  

Tjahyadi, R. A. 2006. Brand Trust dalam konteks Loyalitas Merek: Peran Krakteristik 
Merek, Karakteristik Perusahaan, dan Karakteristik Hubungan Pelanggan Merek. Jurnal 
Manajemen.  Vol. 6(1):65-78. 

Tjiptono, F. 2004, Strategi Pemasaran, Edisi 2, Penerbit Andi, Yogyakarta. 
Vindy, A. 2006. Analisis dan Pengukuran Elemen-Elemen Ekuitas Merek Berbasis 

Pelanggan Pasta Gigi Ciptadent pada PT Lion Wings. Jurnal Manajemen. Universitas Bina 
Nusantara. 

Wel & Alam, 2011. Factors Affecting Brand Loyalty: An Empirical Study in Malaysia. 
Australian Journal of Basic and Applied Sciences,5(12): 777-783,2011 

Widiarso, W. 2011. Keterkaitan antara Variabel Perceived Value, Customer Satisfaction, dan 
Corporate Image dengan Brand Loyalty, Repurchase Intention, dan Word of Mouth. 
Skripsi. Universitas Sebelas Maret 



138 

Universitas Kristen Maranatha 

Zeithaml, V.A. (1988) Consumer Perceptions of Price, Quality and Value: A Means-End 
Model and Synthesis of Evidence. Journal of Marketing,Vol.52, pp. 2-22. 

 
http://female.kompas.com/read/2012/09/15/16341850/Cara.Perempuan.Menikmati.Kopi 

http://andi39e.blogstudent.mb.ipb.ac.id/2012/02/20/konsep-brand-merek/ 

http://www.mitrariset.com/MULTIVARIATE.html 

http://www.antaranews.com/berita/325477/indonesian-coffee-festival-digelar-di-ubud 

http://www.academia.edu/5198748/Uji_Persyaratan_Instrumen_di_IBM_SPSS_21 

 

 

http://female.kompas.com/read/2012/09/15/16341850/Cara.Perempuan.Menikmati.Kopi
http://andi39e.blogstudent.mb.ipb.ac.id/2012/02/20/konsep-brand-merek/
http://www.mitrariset.com/MULTIVARIATE.html
http://www.antaranews.com/berita/325477/indonesian-coffee-festival-digelar-di-ubud

