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ABSTRACT 
 

This study aimed to examine the effect of corporate social responsibility (CSR) and 
corporate governance to corporate tax aggressiveness. Independent variables are 
the Corporate Social Responsibility (CSR) which was measure by CSR Disclosure 
Index and corporate governance which was measure by Corporate Governance 
Perception Index (CGPI). While the dependent variable in this research is tax 
aggressiveness that measured by effective tax rates (ETR). The study sample was 
taken using purposive sampling method. This study samples using 7 companies 
included in the top 10 CGPI 2009-2012. The results showed that there was no 
influence of corporate social responsibility (CSR), corporate governance on 
corporate tax aggressiveness both partially and simultaneously. 
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ABSTRAK 
 

Penelitian ini bertujuan untuk menguji pengaruh corporate social resposibity (CSR) 
dan corporate governance terhadap agresivitas pajak perusahaan. Variabel 
independen yang digunakan dalam penelitian ini adalah Corporate Social 
Responsibility (CSR) yang diukur dengan menggunakan CSR Disclosure Index dan 
Corporate Governance yang diukur dengan Corporate Governance Perception Index 
(CGPI). Sedangkan variabel dependen dalam penelitian ini adalah agresivitas pajak 
yang diukur menggunakan ukuran effective tax rates (ETR).  Sampel penelitian ini 
diambil menggunakan metode purpose sampling. Sampel penelitian ini 
menggunakan 7 perusahaan yang termasuk dalam peringkat 10 besar CGPI 2009-
2012. Data dianalisis menggunakan analisis regresi berganda. Hasil penelitian 
menunjukkan bahwa tidak ada pengaruh corporate social responsibility (CSR), 
corporate governance terhadap agresivitas pajak perusahaan baik secara parsial 
maupun simultan. 
 
 
Kata kunci: Corporate Social Responsibility, Corporate Governance, Agresivitas 

Pajak. 
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