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ABSTRAK 

 

Sponsorship merupakan strategi pemasaran untuk mendorong terciptanya 

brand loyalty. Penelitian ini bertujuan untuk menguji dan menganalisis 

pengaruh langsung dan tidak lansung faktor antesenden pada brand 

loyalty yang berhubungan dengan sponsorship. Hasil penelitian ini 

menunjukan seluruh faktor antesenden berpengaruh langsung dan tidak 

lansung pada brand loyalty. Dalam hal ini pengaruh fit event/brand pada 

brand loyalty punya pengaruh paling besar dibandingkan pengaruh 

variabel lainnya. Diharapkan hasil penelitian ini dapat membantu 

perusahaan dan akademisi untuk mengembangkan strategi pemasaran 

yang berhubungan dengan sponsorship sehingga dapat memenangkan 

persaingan pasar. 

Key words: sponsorship, fit event/affect, self-congruity with the event, 

event affect, attitude toward the sponsorship,brand affect, brand loyalty, 

brand trust. 
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ABSTRACT 

 

Sponsorsip is  a marketing strategy which is done in order to encourage 

brand loyalty. This research is conducted to test both the direct and 

indirect impacts of antecedent factor. This research is also conducted to 

analyze brand loyalty which is related to sponsorship. The result of this 

research proves that all antecedent factors directly and indirectly affect 

brand loyalty. The impact fit event or brand has on brand loyalty 

mediated by brand trust  is the biggest. The result of this research is 

expected to be able to help company and academician in developing 

marketing strategies related to sponsorship so that they can win in the 

market competition. 

Key words: sponsorship, fit event/affect, self-congruity with the event, 

event affect, attitude toward the sponsorship,brand affect, brand loyalty, 

brand trust. 
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