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ABSTRACT 

The condition of business competition means that each company must be able to 

make use of all the opportunities and challenges business, especially in the field of 

retail. Retail business modern in indonesia nowis more stringent, means that each 

company to be much concerned with marketing strategies that effective, that is 

oriented to consumers so that it can affect the interest of buying. Store atmosphere is 

one marketing strategies that is effective in attract buy consumers to come in and buy 

that focuses on the atmosphere of the store. There are 4 elements in store 

atmosphere, which is exterior general the interior, store layout, the interior of display 

that must be in watch the retailers to succeed attract buy consumers. Two recent 

years retail lawson began to enliven competition retail business by displaying 

atmosphere that is pretty fascinating so as to affect the interest of consumers buy 

them. The study is done to examine and analyze how big the influence of store 

atmosphere against interest buy with spreading a questionnaire to the respondent. 

The research indicated the presence of the influence of store atmosphere to buy 

lawson of 7.8 % interest. 

Keyword : store atmosphere, exterior, generat interior, store layout, interior display, 

interest to buy 
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ABSTRAK 

Kondisi persaingan bisnis menuntut setiap perusahaan harus bisa memanfaatkan 

segala peluang dan tantangan bisnis, terutama dalam bidang ritel. Bisnis ritel modern 

di Indonesia saat ini semakin ketat, menuntut setiap perusahaan untuk lebih peduli 

dengan strategi pemasaran yang efektif, yang berorientasi kepada konsumen 

sehingga dapat mempengaruhi minat beli. store atmosphere  merupakan salah satu 

strategi pemasaran yang efektif dalam menarik minat beli konsumen untuk datang 

dan melakukan pembelian yang berfokus pada suasana toko. Terdapat 4 elemen 

dalam store atmosphere yaitu exterior, general interior, store layout, interior display 

yang harus di perhatikan para peritel agar sukses menarik minat beli konsumen. Dua 

tahun belakangan ini ritel Lawson mulai meramaikan persaingan bisnis ritel dengan 

menampilkan atmosphere yang cukup menarik konsumen sehingga mempengaruhi 

minat beli mereka. Penelitian ini dilakukan untuk menguji dan menganalisis seberapa 

besar pengaruh store atmosphere terhadap minat beli dengan menyebarkan kuesioner 

kepada para responden. Hasil penelitian menunjukan adanya pengaruh store 

atmosphere terhadap minat beli Lawson sebesar 7,8% 

Kata Kunci : store atmosphere, exterior, generat interior, store layout, interior 

display, minat beli 
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