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ABSTRACT 

 

This study aims to examine and analyze the effect of the driving factors and company loyalty 

loyalty programs on customer loyalty behavior . The results of a study it can be concluded that 

first , company commitment affect company loyalty ; affect both the company trust company 

loyalty ; company satisfaction affects third company loyalty ; fourth social benefit programs 

affect the loyalty program ; fifth special treatment program effect on loyalty programs ; sixth 

program value has no influence on the loyalty program ; seventh company loyalty affect the 

future buying behavior ; premium price , share of wallet , share of visits ; loyalty program has 

no effect on purchasing behavior in the future , the premium price, share of wallet and share of 

visits ; loyalty programs affect future purchasing behavior , a premium price, share of wallet and 

share of visits was weaker than the effect of company loyalty on these variables . 
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ABSTRAK 

 

Studi ini bertujuan untuk menguji dan menganalisis pengaruh faktor pendorong program loyalty 

dan company loyalty pada perilaku loyalitas konsumen. Hasil peneltian dapat disimpulkan yaitu 

pertama, company commitment berpengaruh terhadap company loyalty; kedua company trust 

berpengaruh terhadap company loyalty; ketiga company satisfaction berpengaruh terhadap 

company loyalty; keempat program social benefit berpengaruh terhadap program loyalty; kelima 

program special treatmet berpengaruh terhadap program loyalty; keenam program value tidak 

memiliki pengaruh terhadap program loyalty; ketuju company loyalty berpengaruh terhadap 

perilaku pembelian masa depan; premium price, share of wallet, share of visits; program loyalty 

tidak berpengaruh terhadap perilaku pembelian di masa depan, premium price, share of wallet 

dan share of visits; program loyalty berpengaruh terhadap pembelian perilaku masa depan, 

premium price, share of wallet dan share of visits lebih lemah dari pengaruh company loyalty 

pada variable-variabel tersebut. 
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