CHAPTER |

INTRODUCTION

A.Background of the study

In the recent years, there are some aspects that grow rapidly, such as
economy, education and technology. Due to fast growing economy, there are
many companies that have been expanding into larger business; that is why,
business is getting more competitive. In Indonesia, there are a lot of
manufacture companies, particularly textile, furniture, carrosserie, and
electronic assembling. Textile company is one of the manufacture companies
that has been expanding in Indonesia. It is stated in Indonesian News
Aggregator that “The world textile and textile product manufacturers saw
around 1,200 textile and textile product manufacturers in the country as
market potentials to do business in 2008” (par. 5). As a result, this situation
can lead to more competitions in textile business. Besides, there are some
local companies that expand their market to export in order to get higher
profit. It is mentioned in The Jakarta Post that:

At present, there are many local textile companies focusing their export

production on getting higher prices and choosing to market their products
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overseas because their products are no longer able to compete in the

domestic market with cheap and illegally imported products from countries

(par. 8).

The above statement confirms that, there are many local textile companies
that expand their business to export business.

As one of the textile export companies in Bandung, P.T. Garuda Jaya
Kencana has established good relations with foreign customers. Therefore,
the employees need to have good communication skill both in oral or written
aspects, because in export business, the marketing staff have to be able to
promote, negotiate, sell the goods well and make the customers interested in
the company’s products and satisfied with the company’s services. It is stated
that

“Communication, meaning to share, to have in common, is essential to the

success of all organizations. Customers will go elsewhere if they cannot

get their orders filled correctly and quickly, or if they have to waste
valuable time trying to decipher confusing or garbled messages.

(Dumont and Lannon 18)

So, the marketing staff has to give clear information and give the best service
to make the customers satisfied.

In this case, communication is one of the important things for marketing
staff to make good relations with the foreign customers and other coworkers
in order to avoid misunderstanding and miscommunication between the

sellers and customers. It is believed that “Communication is the transfer of
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information from one person to another. It is a way of reaching others by
transmitting ideas, facts, feelings and values. Its goal is to have the receiver
understand the message as it was sent” (Dumont and Lannon 91). That is
why, communication is very important in business to give the information to
other people.

Based on my apprenticeship program in Marketing Department of P.T.
Garuda Jaya Kencana, | find that English is used for communicating with the
foreign customers through e-mailing, telephoning and making an invoice.
Dealing with business correspondence through e-mailing is my main work at
P.T. Garuda Jaya Kencana. It means that | have to deal with written business
communication. | think e-mailing is also important in business because, e-mail
is a quick means of communication and has a wide networking. Accordingly,
people can send or receive messages whenever and wherever they want.
Besides written communication, | think oral communication with the
coworkers is also important in this job, because | have to inform the
customer’s order to the marketing manager and the other staff before | reply
the customers’ e-mail.

Based on the above explanation, | choose to discuss how to handle the
difficulties in oral and written communication as a new marketing staff at P.T.
Garuda Jaya Kencana. In terms of oral communication, | found it difficult to
communicate with my supervisor and my coworkers as a new marketing staff
about the customers’ order. In terms of written communication, | found it

difficult to write e-mail in English for business correspondence. | believe that

3 Maranatha Christian University



in Marketing Department, | have to learn how to communicate well with the
coworkers so that | can do the job well and avoid misunderstanding and
miscommunication with the other staff at P.T. Garuda Jaya Kencana.
Meanwhile, it is also important to communicate with the customers by e-
mailing for promoting, negotiating, and selling the goods. As a new marketing
staff at P.T. Garuda Jaya Kencana, | had the experience of writing e-mails to
give information to the customers and to make them interested in the
company’s products. It is mentioned by Dwyer that “A professional e-mail
message should be courteous and confident. Writers using netiquette not
only consider their own needs and writing purpose but also the receiver’s
need to understand and take action” (319). So, it is important to make an e-
mail readable to the customers. Besides, e-mailing can give clear information
if the customers want to get more information about the company’s products.
This topic can also make people realize that communication is the basis of
any relationship, so that people can improve and develop their
communication skills both in oral and written aspects.
.Identification of the Problem

Based on my observation and experience during my apprenticeship
program as a new marketing staff at P.T. Garuda Jaya Kencana, | propose to
analyze:

1. What are the causes and effects of having difficulties in oral and written

communication as a new marketing staff at P.T. Garuda Jaya

Kencana?
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2. What are the potential solutions to deal with the difficulties in oral and
written communication as a new marketing staff at P.T. Garuda Jaya
Kencana?

3. What is the best solution to solve the problem of having difficulties in
oral and written communication as a new marketing staff at P.T. Garuda
Jaya Kencana?

C.Objectives and Benefits of the Study
Objectives of the study:

The objectives of the study are defined as follow:

1. To analyze the causes and effects of having difficulties in oral and
written communication as a new marketing staff at P.T. Garuda Jaya
Kencana.

2. To find out some possible solutions to deal with the difficulties of oral
and written communication as a new marketing staff at P.T. Garuda
Jaya Kencana.

3. To figure out the best solution based on the relevant context at P.T.
Garuda Jaya Kencana.

Benefits of the study:

a. For the company: | hope this term paper can make the owner and all
the staff of P.T. Garuda Jaya Kencana get some insight about
communication in both oral or written in business context and improving

the work performance.
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b. For the readers: | hope this study can make the readers realize the
importance of oral and written communication in Marketing Department
of textile export business. It is my expectation that the readers will
improve and develop their English communication skill, because
communication is the basis of any relationship.

c. As for myself: In writing this term paper, | can get a lot of information
to improve my knowledge and my working performance that is related
to Marketing Department of export business at P.T. Garuda Jaya
Kencana.

D.Description of institution

P.T. Garuda Jaya Kencana is one of the textile companies in Bandung.
P.T. Garuda Jaya Kencana was established in 1960 and it is located at
Rajawali Timur Street, Halteu Selatan no. 318 Bandung. P.T. Garuda Jaya
Kencana has been growing into a textile import business rapidly since 1965.
The owner of P.T. Garuda Jaya Kencana always keeps the best quality of the
products. Accordingly, P.T. Garuda Jaya Kencana has many loyal customers
who always order the company’s products. Since 2001, P.T. Garuda Jaya
Kencana has run their market to export business and it has been successful
until now. The products of P.T. Garuda Jaya Kencana are ladies dress (maxi
slip, midi slip, skirt, and panties) and they are made of soft material with
various colours such as blue, cream, brown, green, black and red.

P.T. Garuda Jaya Kencana has achieved a lot of progress since they

started the business. It can be seen from the marketing aspect, product
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innovation, and expanding of the production that can compete with other
textile export companies. Nowadays, P.T. Garuda Jaya Kencana exports their
products to some countries such as Dubai, Jeddah, Riyadh, Sudan and
Marokko.
.Limitation of the Study
My term paper will only deal with how to improve my working performance
especially in oral and written communication at Marketing Department in P.T.
Garuda Jaya Kencana. The study will discuss the problems that | found
during my apprenticeship program and also the solutions to the problems.
The data are obtained from the library research and my apprenticeship
journal.
Organization of the Term Paper
This term paper starts with the Abstract, a succinct of the whole paper in
Indonesia. It is followed by the Acknowledgements, which contains the list of
people who have the role in making this paper. After that, there is a Table of

Contents, then the four chapters:

Chapter | s the Introduction
Chapter Il contains of the Problem Analysis
Chapter Ill  deals with Potential Solutions

Chapter IV is the Conclusion
For the last part of my paper, | will put the Bibliography containing the list

of references that support this term paper.
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