
                                                                                      Maranatha Christian University 26 

 

 

BIBLIOGRAPHY 

References: 

Cristal, David. Dictionary of Language and Languages. Harmonsworth Penguin 

Books, 1994.  

Goddard, Angela . The Language of Advertising. Routledge Taylor & Francis 

       Group: London and New York, 2001. 

Leech, Geoffrey. Principles of Pragmatics. London: Longman, 1983 

Quirk, Radolph, Sidney Greenbaum, Geoffrey Leech, and Jan Svartvik. A 

Comprehensive Grammar of the English Language, 1985. 

Yule, George. Pragmatics, 1990 

 

Internet Website: 

Hindalgo, Laura. “Text World Creation Advertising Discourse.” 13/2003. 2006  

<http://www.ucm.es/info/circulo/no13/hidalgo.htm/> 

Van Djik. “Towards a Theory of Context and Experience Models in Discourse 

Processing.” Fourth version January (1998). 2006  

<http://sunsite.dcc.uchile.cl/~abassi/WWW/Lengua/VanDijk97.txt/>



                                                                                            Maranatha Christian University 27 

 

Wikipedia, 2006. 

<http://www.Advertising - Wikipedia, the free encyclopedia.htm/> 

Wikipedia, 2006. 

<http://en.wikipedia.org/wiki/Slogan/> 

Wikipedia, 2006. 

<http://en.wikipedia.org/wiki/Advertising_slogan/> 

Wikipedia, 2006. 

<http://en.wikipedia.org/wiki/Context/> 

Wikipedia, 2006. 

<http://en.wikipedia.org/wiki/Pragmatics/>                                                          

 

 

 

 

 

 

 


