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Cosmo girl. October. 2002.
Cosmopolitan. February. 2005.
Cosmopolitan. March. 2005.
Female. November. 2005.
Female. October. 2004.

Pikiran Rakyat 1 Desember 2006.

Bandung Advertiser.26 June 2006. 10 July 2006.
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EVALUATION SHEET
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This draft is declared

Fit / unfit for the thesis defence examination

Points to elaborate/ reconsider :
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EXAMINER’S NOTE FOR REVISION

Student must go to supervisor | / 11 ( circle as appropriate)

Points to elaborate / reconsider:
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