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Anton Sutandio

Island Film Tourism: The Case of Laskar
Pelangi and Eat, Pray, and Love 

through  Cinematography and Mise-en-scene



Introduction: 
Paradox of Island in film/literature 

Exotic, beautiful, mysterious, threatening

Ex.: The Island of Dr. Moreau, Robinson 
Crusoe, Gulliver’s Travel, Lord of the Flies, 
Skull Island (King Kong)

Struggle for territory, natural resources, 
and geopolitical/ideological interest.

Ex.: The Coral Island, Letters from Iwo 
Jima, The DMZ, Tu Pug Imatuy (The Right 
to Kill)





Film-induced Tourism

“A result of destination image formation and development through film 
industry with collaboration of other destination image stakeholders (policy 
makers, private and public investors, scholars and etc.)” (Juškelytė, 2016).

“A film which convinced to encourage the tourist’s desire to visit the place” 
(Wijaya & Rosikha, 2020)

Lord of the Rings (New Zealand), Winter Sonata (S Korea), The Beach 
(Thailand), Mad Max (Australia), The Da Vinci Code (UK/Europe)



Study Questions:

How do the two films depict the 
landscapes through cinematography 
and mise-en-scene?

What is the significance of the 
landscapes in both films related to 
tourism?



Focus of study: cinematography 
and mise-en-scene

Cinematography: camera work→
camera type, distance, angle.

Mise-en-scene: Everything that 
appears before the camera and its 
arrangement—composition, sets, 
props, actors, costumes, and lighting.



Laskar Pelangi 
(Rainbow Troops) (2008)

Belitong island has never been 
known as a tourist destination, 
more known as an island with a 
rich lead deposit.

Belitong: the society depended 
on lead mining, farming, and 
fishing

Increase no. of tourists after 
2010 (2008: 9,000; 2010: 12,000) 
and growing each year



Laskar Pelangi

The island as a character: it 
shapes the society→many 
islanders work in a lead mining 
company, some are fishermen 
and farmers

Strong interaction between 
the natural landscape and the 
characters: dune, forest, 
beach, animals (deer, goats, 
alligator)

The characters are shaped and 
affected by the landscapes



Cinematography and 
Mise-en-scene

The use of wide shots
to show the natural 
landscape variety in 
Belitong

To show the natural 
landscapes surrounding 
the characters

Medium shot to focus 
on the objects



Wide shot—Variety of Landscapes









Medium shots—Objects:
Characters’ interaction with the Nature











Medium shots—Activities: 
Interaction with the landscape











Laskar Pelangi

The landscape as a character that affects, interact, and shapes the 
characters

The various natural landscapes not only serve as a background but 
as a character as well

The use of wide shot emphasizes the variety of the landscape, 
while the use of medium shot shows the interaction between the 
characters and the landscapes

Belitong, which has never been a tourist attraction, became 
famous after the release of this film, especially related to the story 
of the SD Muhammadiyah Belitong and its students.



Eat, Pray, Love (2010)

The choice of Bali, among other 
countries in the film, is a good 
promotional boost for the film

Julia Roberts as Liz Gilbert as another 
important promotional aspect: one of 
the top Hollywood actresses—Gilbert 
effects.

Through cinematography and mise-
en-scene: Bali as a background, little 
interaction with the protagonist. 



Wide shot: displaying beautiful Balinese 
landscape









Medium shot: 
focus on the characters’ emotions & interaction 









Medium & Close-up Shot: 
Product Placement









Eat, Pray, Love

The film is tourism-induced film and not film-induced tourism as 
Bali is already well-known

Consequently: overtourism in Bali→ traffic, trash, crowded, 
naughty tourists, ecological problems.

Bali as background as the protagonist does not directly interact 
with the natural landscapes. 

Focus more on the protagonist’s interaction with other characters: 
Ketut Liyer, Wayan, Felipe than Bali as a place. 

Medium shot and close-up shot dominate the scenes in Bali: Focus 
on the characters’ emotions



Conclusion

Film-induced tourism (Rainbow Troops) vs Tourism-induced film (Eat, 
Pray, Love). 

Rainbow Troops→ the island as a character, it shapes and affects the 
characters’ lives.

Eat, Pray, Love→ the island as a background, it serves to boost the film 
promotion (beautiful landscapes and places, various services offered: 
medicine man)

Rainbow Troops: dominated by wide-shots and medium-shots to 
emphasize the interaction between the characters and the landscapes

Eat, Pray, Love: dominated by medium shots and close-up shots to 
emphasize the emotion of the characters



Thank you
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