72

DAFTAR PUSTAKA

Subagio, H. (2011). Pengaruh Atribut Supermarket terhadap Motif Belanja
Hedonik, Motif Belanja Utilltarian dan Loyalitas Konsumen. Jurnal
Manajemen Pemasaran,

Yistiani, N.N.M., Yasa, N.N.K., & I. Suasana. (2012). Pengaruh Atmosfer Gerai
dan Pelayanan Ritel Terhadap Nilai Hedonik dan Pembelian Impulsif. Jurnal
Management, Strategi Bisnis dan Kewirausahaan.

Chitturi, Ravindra., Rajagopal Raghunathan, & Vijay Mahajan. (2008).The Role of
Hedonic Versus Utilitarian Benefits. Journal of Marketing.

C. H. Park and Y. G. Kim. (2003). “Identifying Key Factors Affecting Consumer
Purchase Behavior in an Online Shopping Context,” International Journal of
Retail & Distribution Management.

Ryu, Kisang, Hye-Rin Lee, & Woo Gon Kim. (2012) . The influence of the quality
of the physical environment, food, and service on restaurant image, customer
perceived value, customer satisfaction, and behavioral intentions.
International Journal of Contemporary Hospitality Management.

Lau, G. T. and Lee, S. H. (1999) . “consumers” trust in a brand and the link to
brand loyalty, “Journal of Market Focused Management”.

Arief , M., Suyadi, I., & Sunarti. (2017). Pengaruh Kepercayaan Merek dan
Komitmen Merek Terhadap Loyalitas Merek (Survei pada Warga Kelurahan
Penanggungan Konsumen Produk Aqua di Kota). Jurnal Administrasi Bisnis.

M. Ridha Siregar, & Muhammad Razi Fallefi,, Indonesia. Pengaruh Nilai
Utilitarian Dan Nilai Hedonis Terhadap Perpindahan Merek Dengan
Kepuasan Konsumen Sebagai Pemoderasi.

Windah Estrilia Somba., Sunaryo., & Mugiono.(2018). Pengaruh Nilai Hedonis
Dan Nilai Utilitarian Terhadap Behavioral Intention, Dengan Word Of
Mouth (Wom) Sebagai Variabel Mediasi.

Daryanto, Arief et al. (2017). Jurnal Manajemen & Agribisnis (Journal Of
Management & Agribusiness)

Riana, Gede. (2008) .Pengaruh Trust In A Brand Terhadap Brand Loyalty
PadaKonsumen Air Minum Aqua Di Kota Denpasar. Buletin Studi Ekonomi.

Gegti, Fatih & Hayrettin, Zengin. (2013) . The Relationship between Brand Trust,
Brand Affect, Attitudinal Loyalty and Behavioral Loyalty: A Field Study

Universitas Kristen Maranatha



73

towards Sports Shoe Consumers in Turkey. International Journal of
Marketing Studies.

Rachmatiah, F., Hadjaat, M., & Achmad, GN., (2020). Pengaruh Brand
Experience, Brand Trust Dan Customer Satisfaction Terhadap Brand Loyalty
(Studi Kasus Pada Pengguna Global Brand: Samsung Di Fakultas Ekonomi
Dan Bisnis Universitas Mulawarman)

Kim, Ki-Pyeong., Yoo-Oh Kim, Min-Kweon Lee., Myoung-Kil Youn. (2014) The
Effect of Co-Brand Marketing Mix Strategies On Customer Satisfaction |,
Trust, and Loyalty for medium and small traders and manufacturers

Mullins, John W & Walker Jr, Orville C. (2013) . Marketing Management: A
Strategic  Decision-Making  Approach, 8th Edition, McGraw-Hill
International Edition.

Djaslim Saladin. (2011). Intisari Pemasaran dan Unsur-unsur Pemasaran, cetakan
keempat, Linda Karya, Bandung

Kotler, Armstrong. (2016) . Principles of marketing sixteenth edition global edition,
England. Pearson education limited.

Hosland, et al (1953) dalam Notoatmodjo, Soekidjo, 1997, limu Kesehatan
Masyarakat. Jakarta: Rineka Cipta

Kotler, Philip & Gary Amstrong. (2018) . Principles of Marketing. Edisi 15 Global
Edition. Pearson.

Zeithaml., Valarie, A.,Bitner, M J., & Dwayne., Gremler, D .(2009). “Services
Marketing — Integrating Customer Focus Across The Firm 5th Edition”. New
York : McGraw-Hill.

Alma, Buchari. (2014) . Manajemen Pemasaran dan Pemasaran Jasa. Bandung:
penerbit Alfabeta.

Universitas Kristen Maranatha



