DAFTAR PUSTAKA

Aaker, David. A. 2009. Strategic Market Management, Fouth ed.: John Wiley &. Sons,

Inc.

Ahmed, M., & Zahid, Z. (2014). Role of Social. Media Marketing to Enhance CRM

and. Brand Equity in Terms of Purchase. Intention.

Ambler, Scott W. 2002. Know The User before Implementing A System. Computing.

Canada. ABI/INFORM. Global. Canada.

andy, Tjiptono. 2014. Pemasaran Jasa. Andi : Yogyakarta.

Assauri, Sofjan.2009. Manajemen Pemasaran Konsep Dasar dan Strategi. Edisi

Pertama. PT. Raja Grafindo Persada.Jakarta.

Basu, Swastha DH., Irawan. (2012). Manajemen Pemasaran Modern Edisi ke-2.

Yogyakarta: Liberty

Brakus, J.J., B.H. Schmitt, dan Zarantonello, L. (2009). Brand Experience: What Is It?

How Is It Measured? Does It Affect Loyalty? Journal of Marketing, 73: 52—68.

Chaudhuri, A., & Holbrook, M. B. (2001). The chain of effects from brand trust and

brand affect to brand performance: The role of brand loyalty. Journal of.

Chinomona, R., & Maziriri, E.T. (2017). The influence of brand awareness, brand

association and product quality on brand loyalty and repurchase intention

59
Universitas Kristen Maranatha



60

Dimas Prasetya. 2015. “Pengaruh Persepsi Harga, Fitur Produk, Dan Word Of
MouthTerhadap Keputusan Pembelian Smartphone Android”. Jurnal Manajemen

Universitas Negeri Yogyakarta.

Dolbec, P.-Y., & Chebat, J.-C. (2013). The Impact of a Flagship vs. a Brand Store on
Brand Attitude, Brand Attachment and Brand Equity.Journal of Retailing, 89(4),

pp. 460-466

Ferrinadewi, Erna, 2008. Merek dan Psikologi Konsumen, Graha Ilmu,. Yogyakarta.

Fimela.com Analytics - Market Share Stats & Traffic Ranking. (2019, December).

Retrieved. January. 21,. 2020,

Gecti, Fatih & Zengin, Hayrettin. 2013. The Relationship Between Brand Trust,. Brand

Affect, Attitudinal Loyalty and Behavioral Loyalty: A Field Study

Ghozali, Imam. 2011. “Aplikasi Analisis Multivariate Dengan Program SPSS”.

Semarang: Badan Penerbit Universitas Diponegoro.

Ghozali, Imam. 2013. Aplikasi Analisis Multivariate dengan Program IBM SPSS. 21

Update PLS Regresi. Semarang: Badan Penerbit UNDIP

Hair, Jr et.al. (2010). Multivariate Data Analysis (7th ed). United States : Pearson.

Hartono, JogiSugiyono. 2013. Metode Penelitian Kuantitatif, Kualitatif, dan R&D.
Bandung: CV. Alfabeta. yanto. 2013. Metodologi Penelitian Bisnis Salah

Kaprah dan. Pengalaman-pengalaman. Edisi 5. BPFE-Yogyakarta.

Kartajaya, Hermawan. (2006). Hermawan Kartajaya On Marketing Mix Seri 9. Elemen

Marketing. Bandung: PT Mizan.

Universitas Kristen Maranatha



61

Kim, H., W. & Chao (2019), "Value-driven internet shopping: the mental accounting

theory perspective", Psychology and Marketing, 27 (1), pp. 13-35.

Kotler, Phillip dan Kevin Lane Keller.(2016). Manajemen Pemasaran edisi 12 Jilid 1. &

2.Jakarta: PT. Indeks.

Kumar, Ranjit. 2008. Research Methodology. London: SAGE Publications.

Laroche, M., Kim, C. and Zhou, L. (1996). Brand familiarity and confidence as
determinants of purchase intention: an empirical test in a multiple

brand.Research37(2), 115-120.

Magdalena, N. (2010). Model Stimulus-Organism-Response: Penentu Perilaku
Pembelian Konsumen Secara Situasional. Jurnal Manajemen Maranatha, 4(2),

pp- 53-67. https://doi.org/10.28932/jmm.v4i2.243

Mangkunegara,A.A. Anwar Prabu 2009. Manajemen sumber daya manusia. Remaja

Rosdakarya. Bandung.

Morwitz, (2006). The shopping experience in a smartphone world. available
at:www.internetretailer.com/2012/12/3 1/smartphone-owners-want-more-mobile-

informationstores (accessed 23 November 2012).

Park et al., (2010). “Assurance Seals, On-Line Customer Customer Satisfaction, and

Repurchase Intention”. Internationa

Pratiwi, Detha Misgi, David P.E Saerang, Ferdinand Tumewu (2015) The Influence Of

Brand Image, Brand Trust And Customer Satisfaction On Brand Loyalty (Case

Universitas Kristen Maranatha



62

Of Samsung Smartphone), Jurnal Berkala Ilmiah Efisiensi Volume 15 No. 05

Tahun 2015

Santoso, Singgih. 2012. Panduan Lengkap SPSS Versi 20. Jakarta: PT Elex Media.

Komputindo.

Schiffman dan Kanuk. 2008. Perilaku konsumen. Edisi 7. Jakarta: Indeks.

Sitinjak dan JRS, Tumpal dan 2005. Pengaruh Citra Merek Dan Sikap. Merek Terhadap

Ekuitas Merek. Jurnal Ekonomi Perusahaan, Vol 12.

Sudaryono. 2016. Manajemen Pemasaran Teori dan Implementasi. Yogyakarta: C.V.

Andi Offset.

Sugiyono (2015). Metode Penelitian Kombinasi (Mix Methods). Bandung: Alfabeta.

Sugiyono. 2013. Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: CV.

Alfabeta.

Suliyanto. (2009). Metode Riset Bisnis, Penerbit Andi, Yogyakarta.

Zhang, Yuen, Euphemia FT., Chan, Sian SL (2013) The effect of retail service quality
and product quality on customer loyalty, palgrave macmillan,
http://www.palgravejournals.com/dbm/journal/v17/n3/fig_tab/dbm201013t9.htm

1,2014.

Universitas Kristen Maranatha



