ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh ukuran perusahaan
terhadap manajemen laba dengan pengungkapan corporate social responsibility
sebagai variabel intervening pada perusahaan sub sektor makanan dan minuman yang
terdaftar di BEI tahun 2015-2019. Ukuran perusahaan mampu memberikan pengaruh
terhadap manajemen laba, sedangkan corporate social responsibility mampu
memediasi pengaruh antara ukuran perusahaan terhadap manajemen laba. Metode
penelitian menggunakan deskriptif kuantitatif, teknik pengumpulan data menggunakan
data sekunder yang diperoleh dari annual report. Sampel penelitian sebanyak 14
perusahaan, teknik pengambilan sampel menggunakan purposive sampling. Teknik
analisis data menggunakan mediation regression analysis (MRA). Teori yang
digunakan dalam penelitian ini adalah teori keagenan, teori legitimasi, dan teori
stakeholder. Berdasarkan hasil penelitian menunjukan bahwa ukuran perusahaan
berpengaruh terhadap pengungkapan corporate social responsibility, ukuran
perusahaan berpengaruh terhadap manajemen laba, pengungkapan corporate social
responsibility berpengaruh terhadap manajemen laba, adapun pengungkapan corporate
social responsibility mampu memediasi pengaruh ukuran perusahaan terhadap
manajemen laba. Penelitian ini diharapkan dapat memberi pemahaman agar
perusahaan dapat meminimalkan praktik manajemen laba, karena hal tersebut dapat
membuat citra manajer menjadi buruk dan nilai perusahaan menjadi turun.

Kata Kunci: Ukuran Perusahaan, Pengungkapan Corporate Social Responsibility,
Manajemen Laba
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ABSTRACT

This study aims to examine and analyze the effect of firm size on earnings management
with disclosure of corporate social responsibility as an intervening variable in food
and beverage sub-sector companies listed on the Indonesia Stock Exchange in 2015-
2019. Firm size is able to influence earnings management, while corporate social
responsibility is able to mediate the effect of firm size on earnings management. The
research method uses quantitative descriptive, data collection techniques using
secondary data obtained from the annual report. The research sample was 14
companies, the sampling technique used purposive sampling. The data analysis
technique used mediation regression analysis (MRA). The theories used in this
research are agency theory, legitimacy theory, and theory stakeholder. Based on the
results of the study, it shows that firm size affects the disclosure of corporate social
responsibility, firm size affects earnings management, disclosure corporate social
responsibility affects earnings management, whiledisclosure is corporate social
responsibility able to mediate the effect of firm size on earnings management. This
research is expected to provide an understanding so that companies can minimize
earnings management practices, because this can make the manager's image bad and
the company's value will decrease.

Keywords: Firm Size, Corporate Social Responsibility Disclosure, Earnings
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