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ABSTRAK 
 

 

Penelitian ini bertujuan untuk menganalisis dan menguji pengaruh dari citra 

merek, iklan, dan persepsi harga terhadap loyalitas pelanggan Natasha Skin Care, 

baik secara parsial maupun simultan. Sampel dalam penelitian ini adalah 

konsumen Natasha Skin Care di Kota Bandung yang masih menggunakan 

produk Natasha dalam dua tahun terakhir. Teknik analisis data yang digunakan 

adalah regresi linier berganda dengan bantuan program SPSS. Berdasarkan hasil 

penelitian, maka dapat disimpulkan bahwa tidak terdapat pengaruh citra merek 

terhadap loyalitas pelanggan Natasha Skin Care; terdapat pengaruh iklan 

terhadap loyalitas pelanggan Natasha Skin Care; terdapat pengaruh persepsi 

harga terhadap loyalitas pelanggan Natasha Skin Care; dan terdapat pengaruh 

citra merek, iklan, dan persepsi harga terhadap loyalitas pelanggan Natasha Skin 

Care secara simultan. Variabel citra merek, iklan, dan persepsi harga mampu 

menjelaskan loyalitas pelanggan pada klinik Natasha Skin Care sebesar 33,6% 

sedangkan sisanya sebesar 66,4% dijelaskan oleh variabel lain yang tidak diteliti. 

 
 

Kata kunci: citra merek, iklan, persepsi harga, loyalitas pelanggan. 
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ABSTRACT 

 

 
This study aims to analyze and test the effect of brand image, advertising, and price 

perception on Natasha Skin Care customer loyalty partially and simultaneously. 

The sample in this study is Natasha Skin Care consumers in the city of Bandung 

who are still using Natasha products in the last two years. The data analysis 

technique used is multiple linear regression with the help of the SPSS program. 

Based on the results of the study, it can be concluded that there is no influence of 

brand image on Natasha Skin Care customer loyalty; there is the influence of 

advertising on customer loyalty Natasha Skin Care; there is an effect of price 

perception on Natasha Skin Care customer loyalty, and there is an effect of brand 

image, advertising, and price perception on Natasha Skin Care customer loyalty 

simultaneously. Variable brand image, advertising, and price perception can 

explain customer loyalty at the Natasha Skin Care clinic by 33.6% while the 

remaining 66.4% is explained by other variables not examined. 
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