ABSTRAK

Pesatnya perkembangan dunia industri otomotif di Indonesia beberapa tahun
terakhir menarik banyak perhatian brand otomotif untuk memasarkan produknya
di Indonesia. Indonesia merupakan pasar yang baik bagi brand otomotif untuk
memasarkan produknya, karena Indonesia sangat luas dan populasinya sangat
banyak. Jawa Barat merupakan provinsi dengan penjualan otomotif nomer 1 di

Indonesia.

Salah satu perusahaan yang tertarik memasarkan produknya di Indonesia
adalah Lexus. Lexus merupakan sebuah brand mobil kelas premium dibawah
perusahaan toyota yang tertarik dengan Indonesia. Lexus di Indonesia memiliki
jejak yang baik, setiap tahun penjualannya terus meningkat dan memenangkan
beberapa penghargaan dari event otomotif. Bahkan penjualan Lexus di Indonesia

merupakan penjualan terbanyak nomer 1 se-Asia Pasifik.

Namun uniknya Lexus di Indonesia tidak pernah memikirkan angka
penjualan, yang Lexus utamakan yaitu pelayanan terhadap pelanggan.
Permasalahan yang Lexus hadapi di Indonesia yakni masih kurangnya fasilitas
berupa showroom di daerah Jawa Barat yang mempengaruhi tingkat pelayanan
dan penjualannya di Indonesia. Lexus sendiri berharap akan ada ekspansi berupa

showroom-nya di Indonesia.

Melalui perancangan showroom ini, akan membantu Lexus dalam
meningkatkan penjualan, mutu pelayanan, dan fasilitas fasilitas baru terutama di

daerah Jawa Barat.
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ABSTRACT

the rapid growth of otomotive industries in Indonesia these last few years has
draw the interest of other otomotive brands to market their brand in Indonesia.
Indonesia has been considered a great place for otomotive brands to market their
products, because Indonesia has a wide region and population. West java is

considered as the first most-selling province in Indonesia.

One of the company that is interested to market their products in Indonesia is
Lexus. Lexus is a premium class brand under Toyota company who is interested
with Indonesia. Lexus in Indonesia has a good record. Their sales increase every
yvear and wins some awards from otomotive events. Lexus is even considered as

the number 1 most-selling company in Asia-Pacific.

But Lexus has their own uniqueness. They never think of sales number. They
prioritize more of their service towards their client. The problem that Lexus faces
in Indonesia is that they are short of facility such as showrooms. Especially in
West Java where their service and sales influence their clients' impression. Lexus

themselves hope that there will be a showroom expansion in Indonesia.

Through the designing of these showrooms, it will help Lexus in increasing

their sales number, quality of service, and new facilities especially in West Java.
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