ABSTRAK

Penelitian ini bertujuan untuk mengetahui adanya pengaruh variabel green
marketing mix pada minat beli konsumen (studi pada konsumen starbucks).
Penelitian ini menggunakan metode kuantitatif dengan teknik pengambilan sampel
purposive. Data dikumpulkan dari 110 responden melalui survei berbasis kuesioner
dengan kriteria yaitu orang yang pernah mengunjungi Starbucks. Hasil penelitian
menunjukan bahwa variabel green marketing mix seperti : green product, green
price, green place dan green promotion memiliki pengaruh pada minat beli
konsumen Starbucks.

Kata kunci : green product, green price, green place, green promotion, minat beli
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ABSTRACT

This study aims to determine the influence of green marketing mix variables on
consumer purchase intention (studies on Starbucks customers). This research uses
quantitative methods with purposive sampling technique. Data were collected from
110 respondents through a questionnaire-based survey with criteria: people who
have visited Starbucks. The results showed that the green marketing mix variables
such as: green product, green price, green place and green promotion have influence
on Starbucks consumer purchase intention.

Keywords: green product, green price, green place, green promotion, purchase
intention
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