DAFTAR PUSTAKA

Aaker, D. (2004). Brand Portofolio Strategy. Simon & Schuster.

Akbar, D. A. (2017). PENGUJIAN RELEVANSI EXPERIENTIAL MARKETING.
I-Economic Vol.3. No 1 .

Andreani, F. (2007). EXPERIENTIAL MARKETING (SEBUAH PENDEKATAN
PEMASARAN). JURNAL MANAJEMEN PEMASARAN, VOL. 2, NO. 1 .

Brakus, J., Schmitt, B. H., & Zarantonello, L. (2009). Brand Experience: What Is It?
How Islt Measured? Does It Affect Loyalty? Journal of MarketingVol. 73 ,
52-68.

Chen Huang, C. (2014). THE RELATIONSHIP AMONG BRAND EQUITY,
CUSTOMER SATISFACTION, AND BRAND RESONANCE TO
REPURCHASE INTENTION OF CULTURAL AND CREATIVE
INDUSTRIES IN TAIWAN. The International Journal of Organizational
Innovation Vol 6 Num 3 , 106.

Dirianzani, L., Sugiono, & Hardiningtyas, D. (2014). ANALISIS PENGARUH
MOTIVASI INTRINSIK DAN EKSTRINSIK TERHADAP KINERJA
KARYAWAN BORONGAN DENGAN KOMITMEN ORGANISASI
SEBAGAI MEDIASI(Studi Kasus: Perusahaan Rokok Adi Bungsu Malang).
JURNAL REKAYASA DAN MANAJEMEN SISTEM INDUSTRI VOL. 2 NO.
5.

Dra. Cicik Harini, M., & Katrine, D. (n.d.). THE ANALYSIS OF EFFECT OF
SENSE, FEEL, THINK, ACT, AND RELATE AS THE EXPERIENTIAL
MARKETING VARIABLES TO CUSTOMER LOYALTY OF ANDELIR
HOTEL.

Hartono, J. (2014). Metodologi Penelitian Bisnis. Y ogyakarta: BPFE Yogyakarta.

Heriyadi. (2018). Strategi Positioning dalam Persaingan Bisnis ( Point Of Difference
dan Points Of Parity) . Asian Jurnal of Innovation and Entrepreneurship Vol.
03, Issue. 03 .

Hestanto. (2015). Konsep Experiential Marketing. Retrieved from Hestanto Personal
Website.

96 Universitas Kristen Marantha



97

Huang, R., Lee, S. H.,, Kim, H. J., & Evans, L. (2015). The Impact of Brand
Experiences on Brand Resonance in Multi-channel Fashion Retailing.
Journal of Research Interactive .

Keller, K. L. (2013). Strategic Brand Management Building, Measuring, and
Managing Brand Equity Fourth Edition. Pearson.

Kurnia. (2017). Pengaruh Desain, Label dan Kemasan Terhadap Mutu Produk Olahan
Makanan (Studi Kasus Pusat Sentra Jajanan Khas Oleh-Oleh di bengkel
Perbaungan, Sumatra Utara). Jurnal Ilmiah Simantek , 5-6.

Mohammad, A. A. (2017). The Impact of Brand Experiences, Brand Equity and
CorporateBranding on Brand Loyalty: Evidence from Jordan. International

Journal of Academic Research in Accounting, Finance and Management
SciencesVol.7,No.3 , 58-69.

Nabila, R., Wahyuni, S., & Nugroho, J. A. (2015). ANALISISPENGARUH
EXPERIENTIAL =~ MARKETING TERHADAPWORD OF MOUTH
SEPEDA MOTOR YAMAHA(Studi Kasus Pada Mahasiswa Universitas
Sebelas Maret Tahun 2014).

Nofri, O., & Hafifah, A. (2018). ANALISIS PERILAKU KONSUMEN DALAM
MELAKUKAN ONLINE SHOPPING DI KOTA MAKASSAR. Jurnal
Manajemen, Ide, Inspirasi (MINDS) Vol.5, No. I .

Nural. (2017, November 27). 7 Merek Kamera Digital Terbaik buat Lo yang Doyan
Fotografi . Retrieved from Kincir: https://www.kincir.com/geeky/science-
technology/7-merek-kamera-digital-terbaik-buat-lo-yang-doyan-fotografi

Pertiwi, A. R., Djawahir, A. H., & Andarwati. (2017). Pengaruh Brand Experience
Terhadap Brand Satisfaction, Brand Trust Dan Brand Loyalty ( Studi Pada
Konsumen Make - Up Brand Impor di Surabaya ). Jurnal Manajemen &
Kewirausahaan Vol 5 No 2 .

Pradana, M. (2016). Pengaruh Atribut Produk Terhadap Keputusan Pembelian Sepatu
Merek Customade (Studi di Merek Dagang Customade Indonesia). Jurnal
Manajemen vol 6 no 1 .

Pranadata, 1. G., Rahayu, M., & Hussein, A. S. (2017). Analisis Pengaruh Brand
Experience Terhadap Brand Perceived Value, Brand Statisfaction, dan Brand
Loyalty (Studi Kasus Pada Industri One Stop Carcare Service di Kota
Malang). Juenal Bisnis dan Manajemen Vol 4 No 2 .

Principles of Business: Marketing. (2017). The Editors at Salem Press .

Priyandana, A. (2014, Juni 20). Keller dalam Points-of-Parity dan Points-of-
Difference. Retrieved from Weblog Andika Priyandana:

Universitas Kristen Maranatha



98

https://gintong.me/2014/06/20/keller-dalam-points-of-parity-dan-points-of-
difference/

Raharjo, S. (2019, Januari 4). SPSS Indonesia olah data statistik dengan spss.
Retrieved  from  https://www.spssindonesia.com/2014/01/uji-validitas-
product-momen-spss.html

Rizan, M., Saidani, B., & Sari, Y. (2012). PENGARUH BRAND IMAGE DAN
BRAND TRUST TERHADAP BRAND LOYALTY TEH BOTOL SOSRO
Survei Konsumen Teh Botol Sosro di Food Court ITC Cempaka Mas,Jakarta
Timur. Jurnal Riset Manajemen Sains Indonesia (JRMSI) |Vol. 3, No. I .

Selang, C. A. (2013). BAURAN PEMASARAN (MARKETING MIX)
PENGARUHNYA  TERHADAP LOYALITAS KONSUMENPADA
FRESH MART BAHU MALL MANADO. Jurnal EMBA Vol.I No.3 , 71-
80.

Sharma, A., & Jasrotia, V. (2016). MANAGING CUSTOMER’S BRAND
EXPERIENCE FOR CREATING BRAND RESONANCE IN
SMARTPHONES. International Journal on Customer Relations Volume 4
Issue 1, 15.

Shim, S. L., Forsythe, S., & Kwon, W. S. (2015). Impact of Online Flow On Brand
Experience And Loyalty. Journal of Electronic Commerce Research Vol 16
No I .

Shuh Shieh, H., & Hsun lai, W. (2017). The Relationships among brand experience,
brand resonance and brand loyalty in experiential marketing: Evidence from

smartphone in Taiwan. Jorunal of Economics and Management ISSN 1732-
1948 vol 28(2) .

Siti Zuhro, M. B. (2015). Pengaruh Kepercayaan dan KepuasanPelanggan Terhadao
Loyalitas Pelanggan. Jurnal Bisnis dan Manajemen Islam Bisnis, Vol 3, NO
I.

Suliyanto, S. M. (2006). Metode Riset Bisnis. Yogyakarta: Penerbit ANDI
Yogyakarta.

Surwandana, 1. M. (2017). Pengaruh Faktor-faktor Kualitas Pelayanan Terhadap
Kepuasan Nasabah Pada Koperasi Serba Usaha Dalem Kahyangan Dukuh
Desa Adat Kerobokan di Kuta Utara, badung . SEMNAS IIB DARMAJAYA .

Yani, U., & D. H. (2018). PENGARUH EXPERIENTAL MARKETING DAN
BRAND TRUST TERHADAP LOYALITAS PELANGGAN (STUDI
PADA RM. PAK DATUK KOTA DUMAI). JOM FISIP Vol. 5: Edisi Il Juli

Universitas Kristen Maranatha



