ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis adanya Pengaruh Brand
Experience Pada Brand Loyalty: Brand Resonance Sebagai Variabel Mediasi
(Studi Pada: Komunitas Top 5 Brand Kamera Profesional). Dalam penelitian ini
menggunakan metode purposive sampling. Dengan jumlah data yang dapat
dikumpulkan sebanyak 257 responden melalui teknik survei dengan metode
kuesioner dengan memiliki kriteria yaitu komunitas fop 5 brand kamera
profesional. Hasil penelitian ini menunjukan bahwa dimensi Feel, Act, Relate
berpengaruh pada Brand Resonance, Brand Resonance berpengaruh pada Brand
Loyalty, dan Feel, Act, Relate berpengaruh pada Brand Loyalty yang dimediasi
oleh Brand Resonance, namun Sense, Think tidak berpengaruh pada Brand
Resonance dan Sense, Think tidak berpengaruh pada Brand Loyalty yang
dimediasi oleh Brand Resonance.
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ABSTRACT

This research was made to identify and analyze The Influence of Brand
Experience on Brand Loyalty: Brand Resonance as a Mediating Variable (Study
on: Top 5 Community of Professional Camera Brand). Within this research, the
writers use a purposive sampling method. With the total of 257 correspondences,
the writers made a questioner that asking about several criteria related to top 5
professional camera brand communities. Those questioners proofing that
dimension of Feel, Act and Relate affected to Brand Resonance; Brand Resonance
affected to Brand Loyalty,; Feel, Act and Relate affected to Brand Loyalty which is
mediated trough Brand Resonance, but Sense and Think dimension is not affected
to Brand Resonance and Sense; Think dimension is not affected to Brand Loyalty
which is mediated to Brand Resonance.
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