
 

86 
Universitas Kristen Maranatha 

DAFTAR PUSTAKA 

Ala'Eddin, et al. (2013), The Impact of Marketing Mix Strategy on Hospitals 
Performance Measured by Patient Satisfaction: An Empirical Investigation on 
Jeddah Private Sector Hospital Senior Managers Perspective 

Booms, B., & Bitner, M. (2001). Marketing Strategies and Organization Structures for 
Services Firms. In James Donnelly & William George (Eds.), Marketing of 
services: 1981 special educators’ Conference Proceeding (pp. 46–51) 

Farida et al. (2016), Analisis Pengaruh Bauran Pemasaran 7P Terhadap Kepuasan 
Pelanggan Pengguna Gojek Online 

Fitriani, et al. (2015), Pengaruh Kualitas Pelayanan Terhadap Loyalitas Melalui 
Kepuasan Pasien Pengguna BPJS di Rawat Inap RSUD Dr. Moewardi, Vol. 16 
No. 1 

 
Gawati, Puspitasari Mei & Edris, Mochamad (2011), Pengaruh Kualitas Layanan 

Terhadap Loyalitas Dengan Mediasi Kepuasan Pasien Rawat Inap Pada 
Keluarga Sehat Hospital Pati, Vol. 5 No. 2 

Gronroos, C. (2000), Service Management and Marketing, A Customer Relationship 
Management Approach. 

Hastuti,  Rejeki Sri (2011), Gambaran dan Presepsi Pasien Terhadap Bauran 
Pemasaran Unit Rawat Jalan Rumah Sakit M.H. Thamrin Salemba 

IDI Jakarta Barat, (2009), Etika Promosi Rumah Sakit, dikutip dari: 
www.idijakbar.com 

Kotler, P., Keller, K.L. (2009), Manajemen Pemasaran. (Benjamin Molan, 
Penterjemah), Ed. 12 

 
Lovelock, C. (2001). Services Marketing People, Technology, Strategy (4th ed.). 

Prentice Hall. 

Mahfuzur Rahman et al, (2019), Effective Factors of Service Marketing Mix on 
Tourist Satisfaction: A Case Study (Bangladesh) 

 

Matino, Eltamo Mengistu and Tesfahun Tegegn Sorsa (2016), Marketing Mix 
Strategies and Hospital Performance-In Case of Wolaita Sodo University, 
Otona Teaching & Referral Hospital, Vol. 16 

Mohammad, Haruna Isa (2015), 7Ps Marketing Mix And Retail Bank Customer 
Satisfaction In Northeast Nigeria, Vol. 3 No. 3 

Palmer, A. (2001), Principles of Services Marketing (3rd ed.), UK: McGraw-Hill 
Publishing Company. 

 



 

Universitas Kristen Maranatha 

87

Purwitasari, Diana (2018), Pengaruh Bauran Pemasaran Pada Kepuasan Pasien di 
RSUD Menggala Kabupaten Tulang Bawang 

Sari, P. (2013), Faktor-faktor Yang Mempengaruhi Keputusan Berobat Serta 
Dampaknya Terhadap Kepuasan Pasien di Rumah Sakit Bhakti Wira Tamtama 
Semarang. Universitas Diponegoro. 

 
Tjiptono, F. (2008) Strategi Pemasaran, Andi, Yogyakarta 
 
V, Wiranata Sujarweni (2014), SPSS untuk Penelitian, Yogyakarta: Pustaka Baru 

Press, (Hal -193) 


