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ABSTRACT 

Government and taxpayers have different interests in the implementation of 

fulfilling tax obligations. The government want to continue to increase state 

revenue from the tax sector, while taxpayers try to pay as little tax as possible. 

Taxpayers will try to reduce the amount of tax payments by legal or illegal. This is 

possible if there is an opportunity to tax avoidance. 

 

This research aims to examine and analyze the effect of taxes, exchange rates, and 

tunneling incentives on transfer pricing and their impact on tax avoidance. The 

population of this research is manufacturing companies listed on the Indonesia 

Stock Exchange in 2014-2018. Furthermore, the sample was taken using the 

purposive sampling method. Data analysis using path analysis. 

 

The results show that tax and tunneling incentive have a positive significant effect 

on transfer pricing, while the exchange rate have a positive doesn't significant effect 

on transfer pricing. The results direct effect testing show that tax, tunneling 

incentive and transfer pricing have positive significant effects on tax avoidance. 

The indirect test results show that tax and tunneling incentives have a positive 

significant effect on tax avoidance through transfer pricing, while the exchange rate 

have a positive doesn't significant effect on tax avoidance through transfer pricing.  
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ABSTRAK 

Pemerintah dan wajib pajak mempunyai kepentingan yang berbeda dalam 

pelaksanaan pemenuhan kewajiban perpajakan. Pemerintah ingin terus 

meningkatkan penerimaan negara dari sektor pajak, sedangkan wajib pajak 

berusaha untuk membayar pajak sekecil mungkin. Wajib pajak akan berupaya 

memperkecil jumlah pembayaran pajak dengan cara legal maupun ilegal. Hal ini 

dimungkinkan jika ada peluang untuk melakukan penghindaran pajak. 

Penelitian ini memiliki tujuan untuk menguji dan menganalisis pengaruh pajak, 

exchange rate, dan tunneling incentive terhadap transfer pricing serta dampaknya 

terhadap tax avoidance. Populasi penelitian ini yaitu perusahaan manufaktur yang 

terdaftar di Bursa Efek Indonesia tahun 2014-2018. Selanjutnya, sampel di ambil 

dengan menggunakan metode purposive sampling. Analisis data dengan 

menggunakan analisis jalur. 

Hasil pengujian menunjukkan pajak dan tunneling incentive berpengaruh secara 

positif signifikan terhadap transfer pricing, sedangkan exchange rate berpengaruh 

secara positif tidak signifikan terhadap transfer pricing. Hasil pengujian pengaruh 

langsung menunjukkan pajak, tunneling incentive dan transfer pricing berpengaruh 

secara positif signifikan terhadap tax avoidance. Hasil pengujian pengaruh tidak 

langsung menunjukkan pajak dan tunneling incentive berpengaruh secara positif 

signifikan terhadap tax avoidance melalui transfer pricing, sedangkan exchange 

rate berpengaruh secara positif tidak signifikan terhadap tax avoidance melalui 

transfer pricing.  

 

Kata Kunci: Pajak, Exchange Rate, Tunneling Incentive, Transfer Pricing, Tax  
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