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ABSTRAK 

 

Fenomena saat ini yang terjadi di smartphone OPPO mendorong peneliti untuk 

melakukan penelitian mengenai “Pengaruh Dukungan Selebriti dan Citra Toko Terhadap 

Kesadaran Merek”.  Penelitian ini bertujuan untuk menguji dan menganalisis adanya 

pengaruh dukungan selebriti dan citra toko terhadap kesadaran merek. Berdasarkan 

tujuan penelitian maka jenis penelitian ini adalah Causal Explanatory.  

Sampel dalam penelitian ini adalah konsumen yang mengetahui atau 

menggunakan smartphone OPPO. Pada penelitian ini akan menggunakan non-probability 

sampling dengan metode purposive sampling. Kriteria sampel penelitian ini adalah 

konsumen yang pernah melihat iklan smartphone OPPO minimal 2 kali, konsumen yang 

pernah melihat atau mengunjungi toko smartphone OPPO minimal 2 kali, dan konsumen 

yang memiliki smartphone OPPO minimal 1 bulan. jumlah sampel yang dibutuhkan 

dalam penelitian ini minimal sebanyak 150 orang, namun dalam penelitian ini 

dikumpulkan data sejumlah 180 orang. Metode pengumpulan data yan digunakan adalah 

metode survei dengan menggunakan kuesioner.  

Berdasarkan pengujian Statistik, didapat bahwa variabel independen secara satuan 

berpengaruh signifikan terhadap variabel dependen, dimana selebriti endorser 

berpengaruh terhadap brand awareness, dan store image berpengaruh terhadap brand 

awareness.  Dengan demikian, selebriti endorser dan Store image berpengaruh baik secara 

simultan maupun parsial terhadap brand awareness.  Peneliti menyarankan bahwa 

perusahaan OPPO perlu tetap mengelola Celebrity endorsement dan Store image dari 

produk OPPO yang sudah ada pada saat ini.  Dengan demikian, sasarannya dapat 

meningkatkan brand awareness pada smartphone OPPO di kemudian hari. 
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ABSTRACT 

 

The current phenomenon that occurs in OPPO smartphones encourages 

researchers to conduct research on "The Effect of Celebrity Support and Store Image on 

Brand Awareness". This study aims to examine and analyze the influence of celebrity 

support and store image on brand awareness. Based on the research objectives, this type 

of research is Causal Explanatory. 

The sample in this study are consumers who know or use OPPO smartphones. 

This research will use non-probability sampling with purposive sampling method. The 

sample criteria of this study were consumers who had seen OPPO smartphone ads at 

least 2 times, consumers who had seen or visited OPPO smartphone stores at least 2 

times, and consumers who had OPPO smartphones for at least 1 month. the number of 

samples needed in this study is at least 150 people, but in this study data were collected 

as many as 180 people. The data collection method used is a survey method using a 

questionnaire. 

Based on statistical testing, it was found that the independent variables 

individually had a significant effect on the dependent variable, that celebrity endorsers 

affect brand awareness, and store image affect brand awareness. Thus, celebrity 

endorsers and store images influence both simultaneously and partially on brand 

awareness. Researchers suggest that OPPO companies need to continue to manage 

Celebrity endorsements and Store images of OPPO products that currently exist. Thus, 

the goal is to increase brand awareness on OPPO smartphones in the future. 
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