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Beragam kebudayaan Nusantara, salah satunya kesenian akulturasi budaya Tionghoa dan budaya 

Indonesia yaitu wayang Potehi menjadi inspirasi perancangan koleksi busana ready to wear 

deluxe yang berjudul “Poetnis”. Melalui koleksi Poetnis ini, kesenian wayang Potehi, baik 

makna warna, kisah, dan beberapa aksen motif khas dikemas dalam bentuk yang modern 

sehingga dapat diterima di kalangan masyarakat urban, khususnya wanita. Tentunya melalui 

koleksi busana Poetnis masyarakat dapat mengenal budaya-budaya yang berakulturasi, diterima, 

dan dikembangkan oleh masyarakat Indonesia. Koleksi Poetnis bersiluet T sesuai dengan 

inspirasi bentuk busana wayang Potehi. Motif khas diaplikasikan pada busana melalui teknik 

sublimasi printing, alabama stitches, dan teknik bordir.  

 

Koleksi ready to wear deluxe Poetnis ditujukan bagi masyarakat, khususnya wanita kalangan 

menengah ke atas dengan rentang usia 20 hingga 30 tahun yang berkarakter oriental, memiliki 

mobilitas tinggi, menerima dan menghargai budaya sebagai penunjang busana pada acara semi-

formal.  

 

Kata kunci: Berlapis, Budaya,  Oriental, Ornamen, Wayang Potehi 
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ABSTRACT 

 

POETNIS 

Ready to Wear Collection Fashion Design Inspired by Potehi Puppets 
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Vania Glorianna 

1661009  

 

 

Various archipelago cultures, one of which is the acculturation of Chinese culture and 

Indonesian culture, namely Potehi puppets, became the design inspiration for the deluxe ready 

to wear fashion collection entitled "Poetnis". Through this Poetnis collection, Potehi puppet art, 

both color meanings, stories, and several distinctive motif accents are packaged in a modern 

form so that it can be accepted among urban society, especially women. Of course, through the 

Poetnis fashion collection, the community can recognize cultures that are acculturated, accepted, 

and developed by the Indonesian people. Poetnis collection of bersiluet T fits the inspiration of 

the Potehi puppet form. Typical motifs are applied to clothing through sublimation printing 

techniques, alabama stitches, and embroidery techniques. 

 

Poetnis deluxe ready to wear collection is intended for the community, especially middle to 

upper middle-aged women ranging in age from 20 to 30 years who have oriental character, 

have high mobility, accept and respect culture as a fashion supporter for semi-formal events. 

 

Keywords: Culture, Layered, Oriental, Ornament, Potehi Puppet 
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