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ABSTRAK 

 

Penelitian ini bertujuan untuk menguji dan menganalisis adanya pengaruh factor-faktor strategi 

perluasan merek terhadap citra merek. Penelitian ini menggunakan metode causal explanatory 

dengan teknik pengambilan sampel purposive sampling. Data ini dikumpulkan dari 157 

responden melalui survey berbasis kuesioner dengan kriteria yaitu konsumen yang mengetahui 

brand sportswear. Hasil penelitian ini menunjukkan bahwa factor-faktor strategi perluasan merek 

seperti Perceived Quality, Knowledge, Similarity, Attitude, memiliki pengaruh pada citra merek. 

 

Kata kunci : Perluasan Merek, Perceived Quality, Knowledge, Similarity, Attitude, Brand Image. 
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ABSTRACT 

 

This study aims to test and analyze the influence of brand extension strategy factors on brand 

image. This research uses causal explanatory method with purposive sampling sampling 

technique. This data was collected from 157 respondents through a questionnaire-based survey 

with criteria namely consumers who knew the sportswear brand. The results of this study 

indicate that the factors of brand extension strategies such as Perceived Quality, Knowledge, 

Similarity, Attitude, have an influence on brand image. 

 

Keywords: Brand Expansion, Perceived Quality, Knowledge, Similarity, Attitude, Brand Image. 
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