ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis apakah terdapat
pengaruh celebrity endorser terhadap minat beli dengan sikap terhadap iklan
sebagai variabel mediasi (studi pada iklan handphone Oppo). Pengumpulan data
dilakukan dengan metode survei menggunakan kuesioner. Teknik pengambilan
sampel adalah nonprobability sampling berjumlah 181 responden yang pernah
menonton dan/atau melihat iklan handphone oppo dalam satu tahun terakhir. Hasil
dari penelitian ini menunjukan bahwa celebrity endorser berpengaruh positif
terhadap minat beli dengan sikap terhadap iklan sebagai mediasi. Tetapi sikap
terhadap iklan tidak memiliki pengaruh langsung terhadap minat beli.

Kata kunci : Celebrity endorser, attitude towards advertising, interest in buying.
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ABSTRACT

This study aims to examine and analyze whether there is influence of celebrity
endorser on buying interest with attitude towards advertising as a mediating
variable (study of Oppo cellphone advertising). Data collection is done by survey
method using a questionnaire. The sampling technique was nonprobability
sampling, totaling 181 respondents who had watched and / or seen cellular
advertisements last year. The results of this study indicate that celebrity endorsers
have a positive effect on buying interest with an attitude towards advertising as
mediation. But the attitude towards advertising does not have a direct influence on
buying interest.

Keywords : Celebrity endorser, attitude towards advertising, interest in buying.
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