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ABSTRACT 

 

This study aims to test and analyze the effect of Store Atmosphere on consumer 

purchasing decisions on Crooze Coffee Bandung, partially and simultaneously. The 

data of this study are Primary data collected directly by distributing questionnaires to 

200 consumers of Crooze Coffee. The data analysis technique uses multiple 

regression analysis with the SPSS program. At the stage of data analysis also tested 

the validity, reliability test, test coefficient of determination and hypothesis testing. 

The results showed that General interior and Exterior had a partial effect on 

purchasing decisions at Crooze Coffee, while Store Layout and Interior Displays had 

no effect on Purchasing Decisions at Crooze Coffee. Simultaneously Store 

Atmosphere Elements include General Interior, Exterior, Store Layout and Interior 

Displays influencing consumer purchasing decisions on Crooze Coffee by 16.3%, 

while the rest are influenced by other factors not examined in this study.   

 

 

Keywords: Store Atmosphere, General Interior, Exterior, Store Layout, Interior 
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ABSTRAK 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh Store Atmosphere 

terahdap keputusan  pembelian konsumen pada Crooze Coffee Bandung, secara 

parsial dan simultan. Data penelitian ini merupakan data Primer yang dikumpulkan 

secara langsung dengan cara penyebaran kuesioner kepada 200 konsumen Crooze 

Coffee. Teknik analisis data menggunakan analisis regresi berganda dengan program 

SPSS. Pada tahap analisis data juga dilakukan uji validitas, uji reliabilitas, uji 

koefisien determinasi dan uji hipotesis. Hasil penelitian menunjukkan bahwa General 

interior dan Exterior berpengaruh secara parsial terhadap keputusan pembelian di 

Crooze Coffee, sedangkan Store Layout dan Interior Displays tidak berpengaruh 

terhadap Keputusan Pembelian di Crooze Coffee. Secara simultan Elemen Store 

Atmosphere meliputi General Interior, Exterior, Store Layout dan Interior Displays 

berpengaruh terhadap keputusan Pembelian konsumen pada Crooze Coffee sebesar 

16,3%, sedangkan sisanya dipengaruhi faktor lain yang tidak diteliti pada penelitian 

ini. 

 

Kata Kunci : Store Atmosphere, General Interior, Exterior, Store Layout, Interior 

Displays, Keputusan Pembelian. 
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