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ABSTRAK 

 

 

 

 

Salah satu negara yang mengalami peningkatan pertumbuhan ekonomi di bagian 

ekspor subsektor fashion adalah Indonesia. Agar terus meningkat, memunculkan perilaku 

berwirausaha adalah salah satu caranya. Teori Planned Behavior adalah teori yang 

memberikan pemahaman mengenai perilaku. Intention merupakan anteseden langsung dari 

perilaku. Intention merupakan fungsi dari tiga determinan dasar yaitu attitude toward the 

behavior, subjective norms, dan perceived behavioral control.  

 

Metode yang digunakan untuk analisis yaitu regresi linear berganda. Alat ukur 

penelitian menggunakan kuesioner yang dimodifikasi oleh peneliti dan merujuk pada alat 

ukur Planned Behavior (Ajzen, 2005). Kuesioner diberikan pada 67 mahasiswa Fashion 

Design angkatan 2016 dan 2017 Universitas “X” Bandung. Uji validitas menggunakan teknik 

Pearson berkisar di angka 0,310 – 0,864 dan uji reliabilitas menggunakan rumus Alpha 

Cronbach yaitu 0,815.  

 

Hasil penelitian menunjukkan ketiga determinan Planned Behavior berkontribusi 

terhadap intention berwirausaha sebesar 60,7%. Attitude toward the behavior sebesar 

46,2%, subjective norms sebesar 20,9%, dan perceived behavioral control sebesar 19,6% 

terhadap intention berwirausaha. Attitude toward the behavior merupakan determinan paling 

berkontribusi terhadap intention berwirausaha mahasiswa Fashion Design Universitas “X” 

Bandung. 

 

Peneliti menyarankan kepada Prodi D3 Fashion Design Universitas “X” agar terus 

mendukung mahasiswa untuk menjadi wirausaha dengan memberikan kurikulum yang berisi 

mata kuliah yang menunjang kewirausahaan. Bagi tim pengajar agar mengajarkan pada 

mahasiswa bagaimana cara untuk melakukan manajemen dana, pengelolaan sumber daya, 

dan memberikan informasi positif mengenai manfaat menjadi wirausaha di bidang fashion. 

Bagi mahasiswa agar saling mendukung untuk menjadi wirausaha di bidang fashion. Bagi 

orang tua mahasiswa agar mendukung mahasiswa menjadi wirausaha namun tetap 

memberikan kebebasan untuk bereksplorasi. 

 

Kata Kunci : Attitude toward the behavior, subjective norms, perceived behavioral control 
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ABSTRACT 

 

 

 

 

Indonesia is one of the countries that experienced increased economy growth in the 

export section of the fashion subsector. In order to continue to increase, creating 

entrepreneurial behavior is one way. Planned Behavior Theory is a theory that provides an 

understanding of behavior. Intention is a direct antecedent of behavior. Intention is a function 

of three basic determinants, namely attitude toward the behavior, subjective norms, and 

perceived behavioral control. 

 

The method used for analysis is multiple linear regression. The research measuring 

instrument uses a questionnaire modified by the researcher and refers to the measurement 

tool Planned Behavior (Ajzen, 2005). The questionnaire was given to 67 Fashion Design 

students in the 2016 and 2017 classes of the "X" University in Bandung. Test the validity of 

using the Pearson technique ranges from 0.310 - 0.864 and the reliability test uses the 

Cronbach Alpha formula which is 0.815. 

 

The results showed that the three determinants of Planned Behavior contributed to the 

entrepreneurial intention of 60.7%. Attitude toward the behavior is 46.2%, subjective norms 

are 20.9%, and perceived behavioral control is 19.6% towards entrepreneurial intentions. 

Attitude toward the behavior is the most contributing determinant of the entrepreneurial 

intention of the "X" University Fashion Design student in Bandung. 

 

The researcher suggested that the D3 Fashion Design University "X" study program 

continue to support students to become entrepreneurs by providing a curriculum that contains 

courses that support entrepreneurship. For the teaching team to teach students how to do 

fund management, manage resources, and provide positive information about the benefits of 

being an entrepreneur in the fashion field. For students to support each other to become 

entrepreneurs in the fashion field. For parents of students to support students to become 

entrepreneurs but still provide freedom to explore. 

 

Key words : Attitude toward the behavior, subjective norms, perceived behavioral control 
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