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ABSTRAK 

 

Saat ini dashboard business intelligence merupakan salah satu tools yang banyak 

digunakan perusahaan dalam melakukan analisis binis. PT. “X” juga merupakan 

perusahaan yang menggunakan dashboard business intelligence tersebut. Visualisasi pada 

dashboard business intelligence menampilkan hasil analisis forecasting dari data pada 15 

periode di tahun 2017 hingga 2018. Dalam menerapkan analisis forecasting penelitian ini 

memilih metode single moving average dan single exponential smoothing. Dari hasil 

analisis tersebut akan dibandingkan metode mana yang lebih akurat dengan menggunakan 

teknik mean absolute deviation. Hasil perbandingan tersebut akan diramalkan untuk 

penjualan PT. “X” di masa yang akan datang, yang kemudian akan ditampilkan analisis 

forecasting terbaik didalam visualisasi bentuk dashboard business intelligence sehingga 

dapat membantu perusahaan dalam melakukan strategi dan pengambilan keputusan.  

 

Kata kunci: analisis, business intelligence, dashboard, forecasting, single moving 

average, single exponential smoothing, mean absolute deviation 
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ABSTRACT 

 

At this time business intelligence dashboard is one of the tools that are widely used by 

companies for doing business analysis. PT. “X” is also the company that uses the 

business intelligence dashboard. The dashboard will visualize the result of forecasting 

analysis from 15 period data in 2017 until 2018. In this study the forecasting analysis will 

use single moving average method and single exponential smoothing method. The 

analysis result will be compared using mean absolute deviation technique to find out 

which method is more accurate. The comparison results will be predicted for PT. “X” 

sales in the future, then the best forecast result will be displayed in the visualization of 

the business intelligence dashboard so that it can assist companies in carrying out 

strategies and decision making. 

 

Keywords: analysis, business intelligence, dashboard, forecasting, single moving 

average, single exponential smoothing, mean absolute deviation 
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