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ABSTRAK 
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Oleh 

Kezia Vania Valentina 

NRP 1564008 

Provinsi Jawa Barat mempunyai banyak sungai, salah satu sungai terbesar dan terpanjang 
adalah Sungai Citarum. Tetapi, sungai ini terkenal mengalami tingkat pencemaran sungai yang 
cukup besar. Sungai Citarum memiliki beberapa waduk, salah satunya Waduk Saguling yang 
kondisinya memprihatinkan sampai dijuluki tangki septik raksasa. Selain itu, tingginya tingkat 
sedimentasi tanah di Sungai Citarum telah menyebabkan PLTA Saguling terancam pendek 
usia. Adanya gulma eceng gondok yang banyak mempercepat proses sedimentasi di Waduk 
Saguling. Selain itu, permasalahan ekonomi pada masyarakat sekitar Waduk Saguling masih 
memprihatinkan. Berdasarkan kedua permasalahan tersebut, kerajinan eceng gondok 
Javatarum diproduksi guna membantu mengurangi gulma eceng gondok dan permasalahan 
ekonomi masyarakat sekitar. 

Oleh karena itu, tujuan perancangan promosi ini untuk memperkenalkan produk kerajinan 
eceng gondok Javatarum agar diminati masyarakat terutama target audience. Perancangan 
promosi ini dibuat secara online karena pendekatan terhadap target audience yang lebih sering 
menggunakan media online. Manfaat dari perancangan media promosi ini, produk kerajinan 
eceng gondok Javatarum yang telah lebih dikenal dan diminati dapat turut membantu 
permasalahan yang ada dengan teknik fotografi, layout dan tipografi yang disesuaikan melalui 
pendekatan target audience. 

Perancangan media promosi seperti website, instagram, event yang turut merancang booth 

event, kartu nama, seragam dan katalog, serta gimmick dan packaging. Melalui perancangan 
media promosi online, target audience yaitu laki-laki dan perempuan berusia 16-25 tahun 
dapat mengenal produk kerajinan Javatarum, tertarik dan membeli dan secara tidak langsung 
dapat membantu permasalahan yang terdapat pada Waduk Saguling. 

Kata kunci: eceng gondok, kerajinan, kerajinan eceng gondok, Sungai Citarum, Waduk 
Saguling. 
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West Java Province has so many rivers. One of the largest and longest rivers in West Java is 

called Citarum River. Unfortunately, this river is also famous for the polluted water. The 

Citarum River has several reservoirs, one of the reservoir is called Saguling which is in a 

really poor condition, that's why everyone gave the reservoir nicknamed that is  "giant septic 

tank". In addition, the high level of soil sedimentation in the Citarum River has caused the 

Saguling Hydroelectric Power Plant to be threatened with short age. Also, the presence of 

water hyacinth weeds speed up the sedimentation process in the Saguling Reservoir. 

Meanwhile, economic conditions in the communities around the Saguling Reservoir are still 

a concern. Based on these two problems, Javatarum Water Hyacinth Handicraft Products are 

considered to solved these two problems by reducing water hyacinth weeds and the economic 

problems of the surrounding communities. 

Therefore, the purpose of designing this promotion is to introduce Javatarum Water Hyacinth 

Handicraft Products so that people will be interested in this products, especially the target 

audience. The design of this promotion is made online because of the approach to the target 

audience who use online media more often. The benefits of designing this promotional media 

are Javatarum Water Hyacinth Handicraft Products will better known by many peoples and 

in return it can also help existing problems by photographic techniques, layouts and 

typography that are adjusted through the approach of the target audience. 

Designing promotional media such as websites, Instagram, events that also design event 

booths, business cards, uniforms and catalogs, as well as gimmicks and packaging. Through 

the design of online promotional media, the target audience mainly men and women aged 

around 16-25 years can get to know Javatarum water hyacinth handicraft products, will be 

interested to buy and indirectly can help the problems found in the Saguling Reservoir. 

Keywords: Citarum River, handicrafts, Saguling Reservoir, water hyacinth, water hyacinth 

handicraft product. 
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