
 

Unviersitas Kristen Maranatha  59 
 

DAFTAR PUSTAKA 
Daftar Buku : 

Brogan, Chris.2010. Social Media 101 Tactic and Tips to Develop Your Business           

Online.Wiley:Manhattan. 

Levine, Norah. 2016. Pet Photography: The Secrets to Creating Authentic Pet  

Portraits. San Rafael: Rocky Nook. 

Purnama,  Hadi. 2011. Media  Sosial  Di  Era  Pemasaran  3.0. Corporate  and  

Marketing Communication. Jakarta: Pusat  Studi  Komunikasi  dan  Bisnis  

Program Pasca Sarjana Universitas Mercu Buana. 

Rakhmat, Jalaludin. 2013. Psikologi  Komunikasi. Bandung: PT. Remaja   

Rosda Karya 

Venus, Antar.  2004. Manajemen  Kampanye; Panduan Teoritis Dan Praktis Dalam  

Mengefektifkan Kampanye Komunikasi. Bandung: Simbiosa Rekatama Media 

Sumber Internet : 

Manral, Kiran, 22 Agustus 2011, “Difference Between ‘Above The Line’ and  

‘Below The  Line’ Advertising”, (Online), 

(http://www.theadvertisingclub.net/index.php/features/editorial/3256-

difference-between-above-the-line-and-below-the-line-advertising, diakses 6 

September 2018 pukul 15.30 WIB) 

Saputra, Yan Aditama, 2010, “Perancangan Komunikasi Visual Untuk Mendukung  

Kampanye Sosial Cegah Penculikan Anak”, (Online),  

(http://thesis.binus.ac.id/doc/Bab4/2010-1-00035-ds%20bab%204.pdf, 

diakses 6 September 2018 pukul 16.27 WIB) 

 

 

http://www.theadvertisingclub.net/index.php/features/editorial/3256-difference-between-above-the-line-and-below-the-line-advertising
http://www.theadvertisingclub.net/index.php/features/editorial/3256-difference-between-above-the-line-and-below-the-line-advertising
http://thesis.binus.ac.id/doc/Bab4/2010-1-00035-ds%20bab%204.pdf

	DAFTAR PUSTAKA

