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ABSTRAK 

 

Penelitian ini bertujuan untuk menguji dan menganalisis adanya Pengaruh Dimensi Komentar 

Jejaring Sosial Pada Keputusan Pembelian (Studi pada: Konsumen Kecantikan Di Media Sosial). 

Penelitian ini menggunakan metode causal explanatory dengan teknik pengambilan sampel 

purposive sampling. Data dikumpulkan dari 425 responden melalui survei berbasis kuesioner 

dengan kriteria yaitu konsumen yang membeli produk kecantikan di media sosial. Hasil penelitian 

menunjukan bahwa dimensi komentar  jejaring sosial berpengaruh pada keputusan pembelian. 

 

 

Kata-kata kunci: Business Practice Issues, Information Request, Comment About Product     

Launches, Usage Experience Issues, Keputusan Pembelian 

  



 

ix 
Universitas Kristen Maranatha 

ABSTRACT 

 

 

This study aims to determine the influencess of  social networks comments dimensions on purchase 

decision (Study In: Beauty Product Consumer in Social Media).  

This study uses a quantitative method with purposive sampling sampling technique. Data were 

collected from 425 respondents through questionnaire-based surveys with criteria namely 

consumers who bought beauty products on social media. The results of the study show that the 

social network comment dimensions influence the purchasing decision. 

 

 

 

Key words: Business Practice Issues, Information Request, Comment About Product     Launches, 

Usage Experience Issues, Purchase Decision 
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