ABSTRAK

Perencanaan bisnis yang penulis buat adalah mengenai klinik gigi. Clinic.Co
merupakan sebuah Klinik gigi yang terletak di kota Bandung. Konsep dari
Clinic.Co berbeda dengan klinik gigi pada umumnya yaitu memiliki konsep pain
management dalam pelayanan dan fasilitas educative. Pelayanan dengan konsep
pain management adalah tidak adanya rasa sakit yang dirasakan pasien. Fasilitas
educative adalah fasilitas edukasi interaktif yang ditawarkan klinik ketika pasien
sedang menunggu antrian dokter. Terdapat lima fasilitas eduactive yaitu Truth or
truth café, Healthy step, Reliever Chair, Exploration Spot, dan Book Station.
Tujuan dari penulis membuat bisnis Clinic.Co adalah untuk memberikan
pengalaman perawatan tanpa adanya rasa sakit sekaligus mengedukasi pasien

melalui Instagram Bisnis, B80gle M kunjufgan siswa sekolah ke Klinik.
Pasien yang penulis ttkan$®af\s« E&ng a0gah. Penulis berharap
Clinic.Co dapat megfubah €pgla* pikir yara dapwkesehatan gigi dan
kebiasaan masya

gkat @utin berkynjung ke dokter gigi.
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ABSTRACT

The business plan that the author made is about dental clinic. Clinic.Co is a dental
clinic located in Bandung. The concept of Clinic.Co is different from other dental
clinics in general, which has pain management concept in services and eduactive
facilities. Service with the concept of pain management is the absence of pain felt
during the treatment process and completion of treatment. Educative facilities are
interactive educational facilities offered by clinics when patients are waiting for the
doctor's queue. There are five educative facilities, namely Truth or truth café,
Healthy step, Reliever Chair, Exploration Spot, and Book Station. The purpose of
the author makes Clinic.Co is to provide a treatment without pain experience while
educating patients about dental and oral health so as not to be afraid to come to
the dental clinic. The marketing strategy used to promote Clinic.Co is through
Instagram Business, Google Maps, and visits of school students to the clinic. The
patients that the authors targeted were Central Bandung residents. The author
hopes that Clinic.Co can change people's mindsets on dental health and people's
habits to routinely visit dentists.
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