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ABSTRAK 
 

 

 

 

Pada masa saat ini, Sustainability Reporting di anggap penting bagi semua 

perusahaan yang ada di Indonesia khususnya yang menggunakan sumber daya 

alam maupun non sumber daya alam karena Sustainability Reporting merupakan 

alat komunikasi yang digunakan untuk menyampaikan pesan bahwa perusahaan 

telah menjalankan sustainable development dan untuk membangun citra positif 

dihadapan stakeholders. Selain memberikan citra positif, penerbitan Sustainability 

Reporting ini juga merupakan bentuk tanggung jawab sosial perusahaan untuk 

memenuhi kontrak sosial terhadap masyarakat. Salah satu penyebab masih 

sedikitnya perusahaan yang membuat atau menerbitkan Sustainability Reporting 

karena laporan tersebut masih terbilang voluntary (belum menjadi mandat di 

Indonesia). Dengan demikian, penelitian ini dilakukan untuk tujuan mengetahui 

pengaruh asurans kepatuhan Sustainability Reporting terhadap Nilai Perusahaan. 

Pengujian ini dilakukan dengan menggunakan GRI Standards yang berlaku di 

Indonesia. Data dikumpulkan melalui data sekunder dan menjadikan perusahaan 

yang terdaftar di BEI yang telah menerbitkan Sustainability Reporting selama 

3(tiga) tahun berturut-turut (2015-2017) pada sektor non keuangan sebagai sampel 

penelitian ini. Pengujian ini menggunakan regresi berganda. Hasil dari penelitian 

ini didapatkan bahwa Asurans Kepatuhan Sustainability Reporting tidak terdapat 

pengaruh terhadap Nilai Perusahaan (PER maupun Earning Yield). 

 

Kata kunci : sustainability reporting, assurance, GRI Standards, nilai 

perusahaan.  
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ABSTRACT 

 

 

Sustainability Reporting is currently considered crucial for most companies in 

Indonesia, specifically for companies that use either natural resources or non-

renewable resources. Sustainability Reporting is an instrument for 

communication used to inform that a certain company has been practising 

sustainable development. In addition, it is useful to build a positive impression for 

stakeholders. Sustainability Reporting is also an action of social responsibility 

from a company in order to fulfil social contract with society. Due to the report is 

still considered voluntary (it has not been a mandate in Indonesia), there are not 

many companies make or publish Sustainability Reporting. Therefore, this 

research was conducted in order to find out the influence of Compliance 

Assurance of Sustainability Reporting with the value of the company. This 

research employed GRI Standards in Indonesia. The data were collected by using 

secondary data. The sample of this research was taken from the lists of non-

financial companies registered in BEI (Indonesia Stock Exchange) that have 

published Sustainability Reporting for three years in a row (2015-2017). The data 

were analysed with multiple regression analysis. The result of this research shows 

that Compliance Assurance of Sustainability Reporting does not have any impacts 

with the value of companies (neither PER nor Earning Yield). 

 

Keywords: sustainability reporting, assurance, GRI Standards, value of a 

company. 
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