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ABSTRAK 

 

 

Penelitian  ini  bertujuan  untuk  mengetahui  pengaruh  size, profitabilitas, 

leverage, female directors, dan female commissioners  terhadap  pengungkapan 

Corporate Social Responsibility. Variabel dependen dalam penelitian ini adalah 

skor pengungkapan Corporate Social Responsibility yang diukur menggunakan 

indikator kinerja dari Global Reporting Initiative (GRI) 4.1.Sedangkan, variabel 

independen dalam penelitian ini adalah size, profitabilitas, dan leverage. Selain 

itu, dalam penelitian ini terdapat variabel dummy yaitu female directors dan 

female commissioners. Penelitian ini merujuk pada penelitian yang telah 

dilakukan oleh Muhammad Aminu Isa dan Sabo Muhammad (2015), 

Wahyuningsih, Ana dan Nera Marinda Mahdar (2018), serta Julius Ompusunggu 

(2016). Populasi dari penelitian ini adalah perusahaan  manufaktur  yang  terdaftar  

di  Bursa  Efek  Indonesia tahun 2015-2016. Pengambilan sampel dilakukan 

menggunakan metode purposive sampling didapatkan sampel  sebanyak 42  

perusahaan.  Data  yang  digunakan  dalam  penelitian  ini adalah  data  sekunder  

yang  diperoleh dari www.idx.co.id.  Data  dianalisis  menggunakan  metode  

regresi  linier berganda menggunakan  SPSS 16.0. Hasil  penelitian  menunjukan  

bahwa  size berpengaruh terhadap pengungkapan Corporate Social Responsibility, 

sedangkan profitabilitas tidak berpengaruh terhadap pengungkapan Corporate 

Social Responsibility hal ini dikarenakan perusahaan menganggap bahwa 

tanggung jawab sosial sangat penting untuk mengangkat citra perusahaan, oleh 

karena itu berapapun laba yang diperoleh oleh entitas tidak akan menurunkan atau 

meningkatkan tanggung sosial yang dilakukan entitas,leverage tidak berpengaruh 

terhadap pengungkapan Corporate Social Responsibility hal ini dikarenakan 

ketika perubahan struktur modal terjadi, menambah atau mengurangi utang tidak 

akan mempengaruhi peningkatan ataupun penurunan pengungkapan tanggung 

jawab sosial perusahaan, female directors, dan female commissioners tidak 

berpengaruh terhadap pengungkapan Corporate Social Responsibility hal ini 

dikarenakan rendahnya  keberadaan  wanita  dalam  jajaran  top level management  

membuat peran wanita jadi terbatas bahkan tidak terlihat sama sekali dalam 

beberapa kasus seperti  pengungkapan Corporate Social Responsibility. 

 

Kata kunci: Size, Profitabilitas, Leverage, Female Directors, Female 

Commissioners, Pengungkapan Corporate Social Responsibility. 
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ABSTRACT 

 

 

The objective of this research is to determine the impact of size, profitability, 

female directors, and female commissioners to Corporate Social Responsibility 

Disclosure. Dependent variable in this research was a score of the Corporate 

Social Responsibility Disclosure which is measured using the number of 

performance indicator from Global Reporting Initiative (GRI) 4.1.While, an 

independent variable in this research are size, profitability, and leverage. In 

addition, in this research there are dummy variable that are female directors and 

female commissioners. This research refers to research that has been done by 

Muhammad Aminu Isa and Sabo Muhammad (2015), Wahyuningsih, Ana ands 

Nera Marinda Mahdar (2018), and Julius Ompusunggu (2016). The population in 

this research are manufacturing companies that listed on the Indonesia Stock 

Exchange in 2015-2016. Sampling was conducted using a purposive sampling 

method obtained a sample of 42companies. Type of data used in this research is 

secondary data that obtained through official www.idx.co.ic. The data were 

analyzed by using multiple linier regressions with the SPSS 16.0 application. The 

results showed that the size have an effect to Corporate Social Responsibility 

Disclosure, while profitability have no effect to Corporate Social Responsibility 

Disclosure this is because the company considers that social responsibility is very 

important to raise the image of the company, therefore any profits obtained by the 

entity will not reduce or increase the social responsibility of the entity,leverage 

have no effect to Corporate Social Responsibility this is because when changes in 

capital structure occur, increasing or reducing debt will not affect the increase or 

decrease in disclosure of corporate social responsibility, female directors and 

female commissioners have no effect to Corporate Social Responsibility 

Disclosure 

this is due to the low presence of women in the top level management making 

women's roles limited and not even seen in some cases such as disclosure of 

Corporate Social Responsibility. 

 

Keyword :Size, Profitability, Leverage, Female Directors, Female   Commissioners, 

Corporate Social Responsibility Disclosure. 
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