DAFTAR PUSTAKA

A. Buku
Bagdakian, B.H., 2004. The New Media Monopoly. Boston:Beacon Press.

Boyd, Walker dan Larreche. 2000. Manajemen Pemasaran : Suatu Pendekatan

Strategis dengan Orientasi Global, Edisi Kedua. Jakarta:Erlangga.

Bull, Stephen. 2010. Photography. Oxon: Routledge.

Chaffey, Dave. 2007. E-business and E-commerce Management: Strategy,

Implementation and Practice. Harlow: Pearson Education Limited.

Chaffey, Dave. 2009. E-Business and E-commerce Management Strategy:

Implementation and Practice Fourth Edition. Harlow: Prentice Hall.

Erawan, Lalang. 2013. Prinsip dan Kaidah Desain Web. Semarang:Udinus.

Kismono, Gugup. 2001. Pengantar Bisnis, Edisi Pertama. Yogyakarta:BPFE.

Leon Schiffman, dan Leslie Latar Kanuk. 2008. Perilaku Konsumen, Edisi Ketujuh.
Indonesia: PT INDEKS

Louis E. Boone and David L. Kurtz. 2001. Contemporary Marketing. Harcourt Collye

Publishers.

Madura, Jeff. 2001. Pengantar Bisnis, Introduction to Business, Alih Bahasa Saroyini
W.R., Salib. Jakarta:Salemba Empat.

Universitas Kristen Maranatha 81



Manna, Lou dan Moss, Bill. 2005. Digital Food Photography. Boston:Course
Technology.

Stowe, L., & Johnston, D. 2012. Throw your napkin on the floor: Authenticity, culinary
tourism, and a pedagogy of the senses. Australian Journal of Adult Learning.

Sugiyama, Kotaro dan Andree, Tim. 2011. The Dentsu Way.United States : Dentsu Inc.

Suryana. 2001. Kewirausahaan. Jakarta:Salemba Empat.

Suwantoro, Gamal. (2004). Dasar-dasar Pariwisata. Yogyakarta: Andi Offset.

Tumminello, Wendy. 2005. Exploring Storyboarding. Canada: Thomson Delmar

Learning

Undang-Undang Republik Indonesia No.10 Tahun 2009 tentang “Kepariwisataan”.

B. Internet
Anne Ahira (2011). “Mengenal Pengertian ~Wisata Kuliner”, (Online),

(http://www.anneahira.com/pengertian-wisata-kuliner.html, diakses 20 Maret 2018)

Universitas Kristen Maranatha 82



