ABSTRAK

PERANCANGAN BRANDING DAN KEMASAN
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PRODUK OLEH-OLEH KHAS JAKARTA

Oleh
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Betawi memiliki beragam jajanan tradisional. Namun, saat ini jajanan tradisional Betawi ini
mulai kehilangan posisinya dan kurang dikenal masyarakat. Hal ini disebabkan oleh
beberapa faktor di antaranya banyak munculnya oleh-oleh modern yang dibranding
sedemikian rupa dengan kemasan yang menarik perhatian. Berbeda dengan jajanan
tradisional Betawi yang belum memiliki citra di mata masyarakat dan belum memiliki
kemasan yang menarik serta informatif. Padahal menurut penelitian, kemasan merupakan
media yang dapat menarik perhatian konsumen.

Maka dari itu, tujuan perancangan ini adalah untuk mengangkat kembali citra jajanan
tradisional Betawi mealui cara dan media yang tepat. Manfaat dari perancangan ini yaitu
agar jajanan tradisional dapat semakin dikenal khususnya oleh wisatawan yang berasal dari
luar Jakarta.

Metode yang digunakan yaitu membuat strategi branding sebagai media utamanya
dilengkapi kemasan, kartu nama, paperbag, rak display, mobil distribusi dan gimmick serta
didukung dengan media promosinya yaitu instagram, poster, X-banner dan booklet. Melalui
perancangan branding dan kemasan ini, wisatawan yang berada diluar Jakarta dapat tertarik
dan membelinya sebagai produk oleh-oleh sehingga jajanan tardisional Betawi semakin
dikenal.

Kata Kunci: Branding, Jajanan Tradisional Betawi, Kemasan, Oleh-oleh Jakarta
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ABSTRACT

BRANDING DESIGN AND PACKAGING OF
TRADITIONAL BETAWI'S SNACKS AS
A COMMON SOUVENIRS OF JAKARTA'S PRODUCTS

Submitted by
Hanna Safira
NRP 1464076

Betawi has a variety of traditional snacks. However, nowadays these shacks are starting to
lose its position and becoming less known to the public. This matter is mostly caused by
several factors such as the appearance of modern shacks which are branded according to
market demand with more attractive packaging. In contrast with modern snacks, traditional
Betawi snacks still haven't gained brand image in front of public and the packaging is also
less attractive and less informative. According to the research, packaging is a medium that
has the ability to attract the attention of consumers. Therefore, the purpose of this design is to
bring back the image of Betawi's traditional snack with the proper method and media. The
benefits of this design is that traditional snacks can be better known especially by tourists
who come from outside Jakarta. The method that will be used is to make a branding strategy
as the main media including packaging, business cards, paper bag, display racks, food truck
distribution, and gimmick. For the promaotional purposes, the media that will be used is
Instagram, poster, X-banner and booklet. By utilizing the design of this branding and
packaging, it is expected that tourists located outside of Jakarta will be interested to buy it as
a souvenir, making Betawi traditional snacks are better known.

Keywords:Betawi s Traditional Snacks, Branding, Jakarta’s Souvenirs,Packaging
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