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Tanjung Balai Karimun memiliki variasi wisata, yakni wisata alam, wisata religi dan wisata
kuliner. Tanjung Balai Karimun terletak di perbatasan tiga negara, yakni Indonesia, Malaysia,
dan Singapura, sehingga sudah dikenal dan sering dikunjungi oleh wisatawan mancanegara.
Namun, kunjungan dari wisatawan nusantara ke Tanjung Balai Karimun masih kurang.
Media promosi Tanjung Balai Karimun masih terbatas dan warga masih kurang memahami
sistem perancangan promosi yang lebih bagus.

Oleh karena itu, tujuan perancangan ini adalah memperkenalkan tempat wisata Tanjung
Balai Karimun kepada wisatawan nusantara melalui media yang menarik. Manfaat dari
perancangan ini supaya wisatawan nusantara semakin tertarik dan semakin mengetahui
tempat wisata Tanjung Balai Karimun.

Metode yang digunakan ialah membuat tiga video teaser dalam tahap awareness , video
utama yang berupa sinematografi dalam tahap informing, dilengkapi poster digital yang
berfungsi sebagai media utama yang didukung dengan media video maskot, website, dan
gimmick. Melalui perancangan video promosi Tanjung Balai Karimun ini, warga dapat
menyadari dan semakin mengetahui keberadaan Tanjung Balai Karimun sebagai tempat
wisata.

Kata kunci: pulau, wisata, Indonesia, alam, religi
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ABSTRACT

PROMOTION DESIGN OF TANJUNG BALAI KARIMUN
AS A TOURIST ATTRACTION

Submitted by
Hery Adriyanto
1364047

Tanjung Balai Karimun has various kind of tourism,, which are nature tourism, religion
tourism, and culinary tourism. Tanjung Balai Karimun is located on the border of three
countries, that is Indonesia, Malaysia and Singapore, which explains that Tanjung Balai
Karimun is known and often visited by foreign tourist. Eventhough, the visits from local
tourist are still less. The promotion media of Tanjung Balai Karimun is limited and locals
are still not too familiar with better promotion media design system.

Therefore, the purpose of this scheme is to introduce Tanjung Balai Karimun tourist
attraction to local tourist by using attractive media. Benefits of this design is that local
tourists are interested and more knowing of Tanjung Balai Karimun tourist attraction.

The method is by creating three teasers in the awareness stage of promotion, main
cinematographic video in the informing stage, completed with digital posters, as the main
promotion media that supported with mascot video, website, and gimmic. Through the design
of promotion video of Tanjung Balai Karimun, local tourists will aware and get to know
more of the existence of Tanjung Balai Karimun as a tourist attraction,

Keywords: island, Indonesia, tour, nature, religion
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