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ABSTRAK 

 

 

 
Penelitian ini bertujuan untuk mengetahui bagaimana pengaruh produk Tenun Tais 

terhadap kepuasan pelanggan dan dampaknya terhadap minat beli produk Tenun Tais di Dili 

Tais Market. Jenis metodologi penelitian ini adalah metodologi kuantitaif.  

Sementara itu perolehan data dalam penelitian ini yaitu dengan menggunakan kuesioner 

yang diberikan kepada responden yang terdiri dari dimensi variabel produk, dimensi variabel 

kepuasan pelanggan dan dimensi variabel minat beli. Analisis data menggunakan analisis uji 

istrumen, uji validitas, uji reliabilitas, uji normalitas, analisis jalur dan uji regresi linear 

berganda. Jumlah sampel penelitian ini terdiri dari 190 kuesioner yang di bagikan penulis 

melalui hasil kuesioner kepada responden. Hasil penelitian pengaruh produk menunjukan 

bahwa hubungan pengaruh produk secara signifikan berpengaruh terhadap minat beli.  

Hasil penelitian pengaruh produk berpengaruh signifikan terhadap kepuasan pelanggan. 

Hasil penelitian kepuasan pelanggan berpengaruh terhadap minat beli. Hasil penelitian 

pengaruh produk melalui kepuasan pelanggan berpengaruh terhadap minat beli. 

 

Kata kunci : pengaruh produk, kepuasan pelanggan, minat beli. 
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ABSTRACT 

 

 

 

This study aims to determine how the effect of Tais Tenun products on customer 

satisfaction and its impact on the interest in buying products Weaving Tais in Dili Tais 

Market. The methodology of this researchis quantitative methodology. 

Meanwhile, data acquisition in this study is by using questionnaires given to the 

respondents consisting of dimensions of product variables, dimensions of customer 

satisfaction variables and the dimensions of variable purchase intention. Data analysis using 

analysis of istrumen test, validity test, reliability test, normality test, path analysis and 

multiple linear regression test. The number of samples of this study consisted of 190 

questionnaires distributed by the author through the results of questionnaires to respondents. 

The result of research of product influence showed that the influence of product influence 

significantly influence to purchase intention. 

The results of research significantly influence the effect on customer satisfaction. The 

result of customer satisfaction research has an effect on purchase intention. The results of 

research influence the product through customer satisfaction affect the purchase intention. 

 

Keywords: product influence, customer satisfaction, purchase intention. 
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