ABSTRAK

Tujuan dari penelitian ini adalah untuk menguji pengaruh diskon harga dan citra
merek terhadap minat beli konsumen pada produk H&M di fashion store PVJ
Mall Bandung. Metode yang digunakan untuk pengambilan sampel adalah
purposive sampling. Jumlah sampel penelitian ini adalah sebanyak 100 orang
konsumen yang mengetahui tentang diskon produk H&M di PVJ Mall. Adapun
teknik analisis data yang digunakan adalah regresi linear berganda dengan
program SPSS. Berdasarkan pengujian hipotesis diperoleh hasil terdapat pengaruh
diskon harga terhadap minat beli produk H & M di fashion store PVJ. Terdapat
pengaruh citra merek terhadap minat beli produk H & M di fashion store PVJ.
Besarnya pengaruh diskon harga dan citra merek terhadap minat beli produk H &
M di fashion store PVJ adalah sebesar 65,8% dan sisanya 34,2% dijelaskan oleh
faktor lain.

Kata-kata kunci : diskon harga, citra merek, minat beli konsumen.
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ABSTRACT

The purpose of this research is to test the effect of price discount and brand image
on consumer purchase intention in H & M products at PVJ Mall Bandung fashion
store. Sampling method used is purposive sampling. The total sample of this
research is as many as 100 consumers who know about H & M product discount
at PVJ Mall. The data analysis technique used is multiple regression with SPSS
program. Based on the hypothesis testing, the results show that there is influence
of price discount on purchase intention H & M products at PVJ fashion store.
There is influence of brand image on purchase intention H & M products at PVJ
fashion store. The effect of price discount and brand image on purchase intention
H & M products at PVJ fashion store is 65.8% and the remaining 34.2% is
explained by other factors.

Keywords: price discount, brand image, consumer purchase intention.
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