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ABSTRAK 

 

 

Penelitian ini bertujuan untuk mengetahui besar pengaruh Store 

Atmosphere terhadap keputusan pembelian konsumen baik pengaruh secara 

parsial maupun secara simultan. Dalam penelitian ini peneliti menggunakan 

model regresi linier berganda sebagai metode analisis data. Sampel dalam 

penelitian ini adalah konsumen Yogya Cemara Junction Bandung yang 

melakukan pembelian minimal satu kali dalam kurun waktu satu bulan dimana 

pemilihan sampel berdasarkan metode Purposive Sampling. Teknik pengambilan 

data yang digunakan adalah kuesioner. 

Hasil penelitian menunjukkan bahwa secara simultan variabel store 

atmosphere (kebersihan, musik, scent, pencahayaan, suhu, warna, dan tata letak 

pencahayaan) berpengaruh positif terhadap keputusan pembelian konsumen 

Yogya Cemara Junction Bandung. Besar nilai Adjusted R2 menunjukkan 

pengaruh simultan antara variabel store atmosphere (kebersihan, musik, scent, 

pencahayaan, suhu, warna, dan tata letak) terhadap keputusan pembelian Yogya 

Cemara Junction Bandung sebesar 69.3% sedangkan sisanya sebesar 30.7% 

dipengaruhi oleh faktor lain. Dilihat dari hasil penelitian, dapat dinyatakan secara 

parsial bahwa pencahayaan, suhu, dan tata letak berpengaruh positif terhadap 

keputusan pembelian konsumen Yogya Cemara Junction Bandung. 

 

 

Kata Kunci : Store Atmosphere, Ritel, kebersihan, musik, scent, pencahayaan, 

suhu, warna, tata letak.
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ABSTRACT 

 

 

This research aims to know the great influence of Store Atmosphere 

against consumer purchasing decisions influence either partially or 

simultaneously. In this study researchers using multiple linear regression model 

as a method of data analysis. The sample in this research are consumer Yogya 

Cemara Junction in Bandung who purchase at least one time within the span of a 

month in which the selection of the sample based on Purposive Sampling method. 

Data capture techniques used are questionnaire. 

The results showed that simultaneously store variable atmosphere 

(hygiene, music, scent, color, temperature, lighting, and layout) a positive effect 

against consumer purchasing decisions Yogya Cemara Junction in Bandung. 

Great value Adjusted R2 indicates simultaneous influences between variables 

store atmosphere (hygiene, music, scent, lighting, temperature, color, and layout) 

against the decision of the purchase of Pine Junction Bandung Yogyakarta of 

69.3% while the rest of 30.7% is affected by other factors. Judging from the 

results of the research, it can be stated that partially lighting, temperature, and 

the layout of the influential positive consumer buying decision against Yogya 

Cemara Junction in Bandung. 

 

Keywords : Store Atmosphere, Retail, Hygiene, Music, Scent, Color, Temperature, 

Lighting, And  Layout 
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