ABSTRAK

Penelitian ini bertujuan untuk mengetahui adanya pengaruh kredibilitas
selebriti pada minat beli yang di mediasi oleh anteseden cause-related
marketing (CrM) dan sikap. Penelitian ini menggunakan metode kuantitatif
dengan teknik pengambilan sampel purposive. Data dikumpulkan dari 440
responden melalui survei berbasis kuesioner dengan kriteria yaitu orang yang
pernah melihat iklan kampanye sosial selebriti dengan suatu merek. Hasil
penelitian menunjukkan bahwa kredibilitas selebriti secara signifikan
memengaruhi semua anteseden cause-related marketing (CrM), memengaruhi
variabel sikap mengenai cause-related marketing dan minat beli.

Kata-kata kunci: Cause-related marketing, Kredibilitas selebriti, Kredibilitas
merek, Minat beli
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ABSTRACT

This study aims to determine the influence of celebrity credibility on purchase
intention mediated by cause-related marketing (CrM) antecedents and
attitudes. This research uses quantitative method with purposive sampling
technique. Data were collected from 440 respondents through a questionnaire-
based survey with the criteria of people who have seen a celebrity social
campaign advertising with a brand. The results showed that celebrity
credibility significantly influences all cause-related marketing (CrM)
antecedents, attitude towards cause-related marketing (CrM) and purchase
intention.

Keywords: Cause-related marketing, Celebrity credibility, Brand credibility,
Purchase Intention
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