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ABSTRAK 

 

Roda bisnis yang terus berputar membuat pengembangan bisnis merambah ke 

berbagai macam aspek, dan salah satu aspek yang berkembang pesat adalah bisnis 

ritel. Dunia ritel yang semakin bersaing membuat peritel berusaha mengunggulkan 

bisnisnya dengan mulai memperhatikan Store-Atmosphere dalam setiap toko ritelnya. 

Setiap peritel mulai berfokus untuk mempelajari dan meningkatkan setiap elemen 

Store-Atmosphere di setiap toko guna menunjang penjualan dengan mempengaruhi 

minat beli konsumen. Store-Atmosphere yang terbagi kedalam empat elemen mampu 

merangsang minat beli dengan memberikan kenyaman untuk setiap konsumen dalam 

berbelanja. Indomaret sebagai peritel yang berkembang pesat, sangat mengedepankan 

kepentingan konsumen saat berbelanja. Indomaret Surya Sumantri Bandung 

merupakan salah satu peritel yang mengedepankan suasana yang nyaman untuk 

konsumen ketika berbelanja.  Melalui penelitian ini, penulis mencoba meneliti 

pengaruh Store-Atmosphere yang terbagi menjadi empat elemen yakni Store Exterior, 

General Interior, Store Layout dan Interior Display terhadap minat beli konsumen 

Indomaret Surya Sumantri sebagai objek penelitian.  Penelitian diadakan di 

Indomaret Surya Sumantri sendiri dengan metode survey  dan responden diambil 

dengan teknik purposive sampling. Adapun hasil penelitian menunjukan adanya 

pengaruh Store-Atmosphere keseluruhan sebesar 33,9% terhadap minat beli yang 

diuji menggunakan analisis regresi berganda. Pengujian dilakukan dengan SPSS versi 

19.0. 

Kata Kunci: Suasana, Store-Atmosphere, Store Exterior, General Interior, Store 

Layout, Interior Display, Minat Beli. 
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ABSTRACT 

 

 

The ever-changing business wheel makes business development across a 

wide range of aspects, and one of the fastest growing aspects of retail business. The 

increasingly competitive retail world makes retailers try to win their business by 

starting to pay attention to Store-Atmosphere in every retail store. Every retailer 

starts focusing on learning and improving every Store-Atmosphere element in every 

store to support sales by affecting consumer buying interest. Store-Atmosphere is 

divided into four elements capable of stimulating buying interest by providing 

comfort for every consumer in shopping. Indomaret as a fast growing retailer, putting 

the consumer's interest in shopping. Indomaret Surya Sumantri Bandung is one of the 

retailers who put forward a comfortable atmosphere for consumers when shopping. 

Through this research, the author tries to examine the influence of Store-Atmosphere 

which is divided into four elements namely Store Exterior, General Interior, Store 

Layout and Interior Display to consumer buying interest Indomaret Surya Sumantri 

as research object. The research was conducted in Indomaret Surya Sumantri by 

survey method and the respondents were taken by purposive sampling technique. The 

result of research indicate the influence of store-Atmosphere overall equal to 33,9% 

to buying interest which tested using multiple regression analysis. The test was 

performed with SPSS version 19.0. 

 

Keywords: Store atmosphere, instore atmosphere, outstore atmosphere, purchase  

intention. 
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