
ABSTRAK 

Underpricing merupakan initial return yang diperoleh investor ketika harga 
saham perdana (IPO Price) dipasar sederhana lebih rendah dari harga saham di hari 
penutupan dipasar sekunder. Penelitian ini bertujuan untuk mengetahui pengaruh 
volume penawaran, komite audit, dan reputasi auditor terhadap underpricing pada 
penawaran saham perdana di BEI periode 2012-2015. Penelitian ini merupakan 
penelitian kuantitatif dengan populasi yang digunakan dalam penelitian ini adalah 
perusahaan yang IPO di Bursa Efek Indonesia periode 2012-2015. Perusahaan 
sebagai sampel diambil dari populasi berdasarkan metode stratifikasi random. 
Model analisis data yang digunakan yaitu metode regresi berganda. Penelitian ini 
menyimpulkan bahwa volume penawaran berpengaruh positif terhadap 
underpricing, ukuran komite audit berpengaruh negatif terhadap underpricing dan 
reputasi auditor berpengaruh negatif terhadap underpricing. 

Kata kunci: Volume penawaran, ukuran komite audit, reputasi auditor dan 
underpricing. 
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ABSTRACT 
 

Underpricing is the initial return earned by investors when the intial Stock 
price (IPO Price) in a primary market is lower than the stock price on the closing 
day of the secondary market. This research aim to determine the effect of proceeds, 
audit committee, and auditor reputation on underpricing at the time of Initial Public 
Offering in Indonesia Stock Exchange period 2012-2015. This research is a 
quantitative research. Population used is companies that conduct Initial Public 
Offering in Indonesia Stock Exchange period 2012-2015. The companies as a 
samples are taken from the population by using stratified random sampling. Data 
analysis method in this research is multiple regression method. This research 
concludes that proceeds has a positive impact on underpricing. audit committee 
has a negative impact on underpricing, and auditor reputation has a negative 
impact on underpricing. 
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