ABSTRACT

The purpose of this research is to test and analyze the influence of brand image
and brand trust on brand loyalty partially and simultaneously. This research
sample is student of Maranatha Christian University using iphone 7. The data
analysis technique used is multi linear regression using SPSS program. Based on
data analysis result, it can be concluded that brand image affects brand loyalty.
Brand trust affects brand loyalty. Simultaneously, brand image and brand trust
affect brand loyalty. The determination coefficient analysis showed that brand
image and brand trust variables were able to explain the brand loyalty of iphone
7 product by 30.5% and the rest 69.5% was explained by other unexplored
factors.
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ABSTRAK

Tujuan dari penelitian ini adalah untuk menguji dan menganalisis pengaruh brand
image dan brand trust terhadap brand loyalty secara parsial dan simultan. Sampel
penelitian ini adalah mahasiswa Universitas Kristen Maranatha pengguna iphone
7. Adapun teknik analisis data yang digunakan adalah regresi linear berganda
dengan menggunakan program SPSS. Berdasarkan hasil analisis data dapat
disimpulkan bahwa brand image berpengaruh terhadap brand loyalty. Brand trust
berpengaruh terhadap brand loyalty. Secara simultan, brand image dan brand
trust berpengaruh terhadap brand loyalty. Analisis koefisien determinasi
menunjukkan bahwa variabel brand image dan brand trust mampu menjelaskan
brand loyalty produk iphone 7 sebesar 30,5% dan sisanya 69,5% dijelaskan oleh
faktor lain yang tidak diteliti.

Kata-kata kunci: brand image, brand trust, brand loyalty.
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