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ABSTRAK 

 

 

 

Dalam perekonomian modern, manajemen, dan pengelolaan perusahaan semakin 

banyak dipisahkan dari kepemilikan perusahaan. Banyak jalan untuk memahami 

corporate governance, namun jalan yang paling dekat adalah dengan memahami teori 

agensi (agency theory) terlebih dahulu. Teori agensi merupakan salah satu pilar 

dalam theory of finance. Pilar lainnya adalah efficient market theory, portofolio 

theory, capital asset pricing theory, dan micro structure theory. Penelitian ini 

bertujuan untuk menguji pengaruh transparency, accountability, responsibility, 

independency, fairness, Kepemilikan manajerial dan Kepemilikan institusional 

terhadap kinerja perusahaan. Teknik pengambilan sampel dalam penelitian ini 

menggunakan purposive sampling pada perusahaaan manufaktur yang terdaftar di 

Bursa Efek Indonesia dengan periode 2014 sampai 2016. Teknik analisis data yang 

digunakan untuk menguji hipotesis adalah analisis regresi linear berganda. Hasil 

penelitian ini menunjukkan bahwa independency, fairness dan kepemilikan 

institusional berpengaruh terhadap kinerja perusahaan sedangkan transparency, 

accountability, responsibility dan kepemilikan manajerial  tidak memiliki pengaruh 

terhadap kinerja perusahaan. Secara bersama-sama atau simultan GCG 

(Transparency, Accountability, Responsibility, Independency, dan Fairness) dan 

struktur kepemilikan (kepemilikan manajerial dan kepemilikan institusional) 

berpengaruh terhadap kinerja perusahaan. 

 

 

Kata Kunci: Good Corporate Governance, struktur kepemilikan, kinerja perusahaan. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

viii                  Universitas Kristen Maranatha 

 

ABSTRACT 

 

 

 

In the modern economy, management, and management of enterprises are 

increasingly separated from company ownership. There are many ways to understand 

corporate governance, but the closest way is to understand the agency theory first. 

The agency theory is one of the pillars in the theory of finance. Other pillars are 

efficient market theory, portfolio theory, capital asset pricing theory, and micro 

structure theory. This study aims to examine the effect of transparency, 

accountability, responsibility, independency, fairness, managerial ownership and 

institutional ownership on company performance. Sampling technique used in this 

research is purposive sampling at manufacturing company listed in Indonesia Stock 

Exchange for the period of 2014 until 2016. Data analysis technique used to test the 

hypothesis is multiple linear regression analysis. The results of this study indicate 

that independence, fairness and institutional ownership have influence on company 

performance while transparency, accountability, responsibility and managerial 

ownership have no influence to company performance. Simultaneously GCG 

(Transparency, Accountability, Responsibility, Independency, and Fairness) and 

ownership structure (managerial ownership and institutional ownership) have 

influence on the performance of the company. 

 

 

Keywords: Good Corporate Governance, ownership structure, corporate 

performance. 
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