Abstrak

Studi ini bertujuan untuk mengetahui gambaran consumer decision making styles
pada mahasiswa “X” di Bandung yang berbelanja pakaian di situs jual-beli online.
Gambaran tersebut berguna bagi para pedagang online baru untuk membentuk strategi yang
akurat untuk bersaing dengan para pedagang retail online yang sudah besar.

Jumlah responden adalah 303 mahasiswa ( 77.2 % perempuan & 22.8 % laki-laki )
yang mengisi kuesioner consumer decision making styles. Metode yang digunakan dalam
penelitian ini adalah dengan pendekatan deskriptif kuantitatif. Untuk mengukur Consumer
Decision Making peneliti menggunakan alat ukur yang berasal dari delapan faktor CSI
(Consumer Style Inventory) yang diciptakan oleh Sproles & Kendall (1986) yang berjumlah
37 item yang valid dan reabilitas sebesar 0,708.

Berdasarkan pengolahan data diperoleh hasil bahwa beragam gaya pengambilan
keputusan mahasiswa, 96 orang termasuk price & value, 43 orang termasuk
recreational/hedonistic, 40 orang termasuk novelty and fashion, 38 orang termasuk
perfectionism, 36 orang termasuk brand consciousness, 34 orang termasuk confusion
overchoice, 12 orang termasuk habitual, dan 4 orang termasuk impulsiveness.

Kata kunci : mahasiswa, consumer decision making styles, toko online
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Abstract

This study aims to find out the description of consumer decision making styles on the
students of "X" in Bandung who shop for clothes on online shop. The description is useful for
new online merchants to form accurate strategies to compete with the already large online
retailers.

The number of respondents is 303 students (77.2% female & 22.8% male) who fill the
questionnaire consumer decision making styles. The method used in this research is with
quantitative descriptive approach. To measure Consumer Decision Making researchers used
a measuring tool derived from eight factors CSI (Consumer Style Inventory) created by
Sproles & Kendall (1986) totaling 37 valid items and the reliability of 0.708

Based on the data processing, it was found that various student decision-making
styles, 96 people including price & value, 43 people including recreational / hedonistic, 40
people including novelty and fashion, 38 people including perfectionism, 36 people including
brand consciousness, 34 people including confusion overchoice, 12 people including habitual
and 4 people including impulsiveness.

Keyword: student, consumer decision making styles, online shop

Vi Universitas Kristen Maranatha



DAFTAR 1Sl
HALAMAN JUDUL ...ttt n e i
LEMBAR PENGESAHAN ... .ottt e n e i
KATA PENGANTAR .ttt b e e e n e nnn e ii
AB ST R AK ettt b et r e iv
AB ST R A CT e ettt E Rk e h ekt E e e h et e b e e Rt b e et e nr e re e v
DAFTAR IS ettt b e e st SR et e bt e e se e et e e san e e be e s nn e e b e e nnneenns Vi
DAFTAR TABEL ..ottt s h bttt e ettt sb e ne e n e X
DAFTAR BAGAN ..ttt aE e St e ettt e e ar e et e e s e e e b e e nnne e Xi
DAFTAR LAMPIRAN e ittt ettt e et e e aRe e e e et e nnne e Xii
BAB | PENDAHULUAN ...ttt b d e b n e nnne e 1
1.1. Latar Belakang Masalah...........cccooioiiieii i 1
1.2, 1dentifikasi Masalah .............ccoiiiiiii b 9
1.3. Maksud dan TUjuan PeNEIITIAN .......ciiviieeie e e rtae et e e see e enas 9
1.3.1. MaKSUA PENEITLIAN ...ttt btttk 9
1.3.2. TUJUAN PENEITTIAN.......ccuiiiiieic et sae e e ne e sreenne s 10
1.4, Kegunaan PeNEIITIAN..........ccviiiii ettt ettt e ra e e sae et e eneennas 10
1.4.1. KeQgUNAAN TEOMELIS .. ccveeiiirieiteeiectie st ste sttt te st te e et e s beeste e e sreesneenaesnaenee s 10
1.4.2. KeguNaan PrakLiS..........coiviiiiieieiiesiese ettt e e sraesneenaesnaenne s 10
1.5, Kerangka PEMIKITAN ..........coiiiiiie ittt sttt et e e e eeaneennas 10
1.6. ASUMST PENEIITIAN . .....c.eiiiitieice e 21

Vi Universitas Kristen Maranatha



Xi

BAB I TINJAUAN PUSTAKA ettt sttt 22
A IV o P L =T o PSSP TP TP PPV PRPRPPO 22
2.1.1. DeCiSION MaKiNG PrOCESS........ceiuiiiiiieeiesiie sttt st e 22
2.2. Consumer DecCiSioN MaKing STYIES.......coveiiiiiiieii e 24
2.2.1. Consumer Style INVeNtory (CSI)......ccouoiiiiie e 25
2.2.2 Faktor-faktor yang memengaruhi Consumer Decision Making Styles................... 30
BAB 1l METODOLOGI PENELITIAN . ...ttt et 33
3.1. Rancangan dan Prosedur PENEIITIAN ..ottt 33
3.2. Bagan Prosedur PENEIITIAN .........cccoiiiiiiie ittt et 33
3.3. Variabel Penelitian dan Definisi Operasional ..............ccoceviieininiiiiinne e 33
3.3.1. DefiniSi KONSEPLUAL .......eiiiieiiiiiiiieiie sttt bbb 33
3.3.2. DefiniSi OPEraSiONal...........cceiiiimiiniiiiiieeiese et e 34
Buh ALBE UKUT .ottt h btk b et e bt ettt b bbbt 35
3.4 1. KISI-KIST 1At UKUF i it e 36
3.4.2. ProSedur PENGISIAN .........cciiiiiieeieiie et sssiibe et estesseesseesbeeneesneeseeenee e 37
3.4.3. SISLEM PENIIAIAN ... 37
3.4.4. Data Pribadi dan Data PENUNJANG........ccoiiiiiierieiiesieneeee e 38
3.4.5 Validitas dan Reliabilitas Alat UKUF ... 38
3.4.6 Validitas AlGL UKUT........cvoiiiiiiiiee e 38
3.4.7 Reliabilitas Alat UKUT ..........ooiiiiiiiiieeee e 39
3.5, SUDJEK PENEIITIAN ... ettt 39

Vi Universitas Kristen Maranatha



Xii

3.5.1. POPUIAST SASAIAN......cueiiieiieiie ittt sttt st ettt esre e b nee e 39
3.5.2. Metode Pengumpulan Data ..........ccceiieieiiriieiesie et 40
3.5.3 Karakteristik Subjek Penelitian ...........ccoccooiiiiiiiiisiece e 40
3.6. TEKNIK ANALISIS DALA.......c.eeiuiiiieiiieiiieie sttt nbe e sreenbe e e 40
BAB IV HASIL PENELITIAN DAN PEMBAHASAN .......oooiiii e 42
4.1. Rancangan dan Prosedur PENEIILIAN ............ccooueiiriiiies e e 42
4.1. Gambaran Responden berdasarkan Jenis Kelamin ......c...ccooviiiiinnniinineee, 42
4.2 Gambaran Responden berdasarkan Jenis USIa.........ccooveviiiiiiieseenesie e 43
4.3 Gambaran Responden berdasarkan Status Martital...........c...coooeiiiiii i 43
4.4 Gambaran Responden berdasarkan Jumlah Saudara Responden..........cccoceveiiennens 44
4.5 Gambaran Responden berdasarkan yang Bekerja dan tidak Bekerja.............cccccoc..... 44
4.6 Gambaran Responden berdasarkan Uang Saku Responden.............cccevveereniieneennns 45
4.2. Hasil Penelitiangsg................ i i gty eveeerreee e B 45
4.7 Tabel Consumer Decision Making Styles.............ccoooiiiiiiiiiniinic i 46
4.3, PEMDANASAN ...tttk sbr ettt b et ne e b et et re e b 46
BAB V KESIMPULAN DAN SARAN ...ttt ssiae et saae e saee e e snaae e ol
5.1 SIMPUIBN. ..ottt b e b e se e s b e et e e nb e be e be e st e bt e reenee e 51
ST Y L L1 D TP P ST RTO P UPRTOPRO 51
5.2.1. SArAN TEOITIS ...eveeiiiie ettt ettt e sb e et e e sreene s 51
5.2.2. SAIAN PrakKLiS.....c..ciiiiii ettt sttt sre et e nre b 52
DAFTAR PUST AKA ettt ettt b et e e et e e sb e e st e e e s s be e e anbaeennbee e e 53

Vi Universitas Kristen Maranatha



DAFTAR RUJUKAN

LAMPIRAN

Vi Universitas Kristen Maranatha



DAFTAR TABEL

Tabel 3.4.1 KiSi-KIST AlQt UKUT ........coiiiiiiiiiee e 38
Tabel 3.4.2 Tabel Sistem Penilaian ..........cccooiiiiiiiieei e 39
Tabel 4.1 Gambaran Responden berdasarkan jenis kelamin..................cocoiiiii e 44

Tabel 4.2 Gambaran Responden berdasarkan Usia .............cccoieviiiiiiiiinine e ennnn 2 44

Tabel 4.3 Gambaran Responden berdasarkan Status Marital................c.ccoiiiiiiiiinnns 45
Tabel 4.4 Gambaran Responden berdasarkan jumlah saudara.................ccovii i iinnnns. 46
Tabel 4.5 Gambaran Responden berdasarkan bekerja atau tidak bekerja ..................... 46

Tabel 4.6 Gambaran Responden berdasarkan Uang Saku Per Bulan .............................47

Tabel 4.7 Tabel Consumer Decision Making Style ... e, 48

Xii Universitas Kristen Maranatha



DAFTAR BAGAN

Bagan 1.5 Kerangka PemMIKITAN. ..........ccooiiieeeeseees et st 21

Bagan 3.1 Rancangan PenelItIAN...........ooirieieiieiiiie et 35

Xiii Universitas Kristen Maranatha



DAFTAR LAMPIRAN

Lampiran 1 Kisi-KiSi Alat UKUT.........couiiiiiiie s L-1
Lampiran 2 Kata PENQANTAT..........ccveiiiieiieie e ste e esneeeenneenns L-4
Lampiran 3 Surat Pernyataan KeSedIAaN. ..........cccvereeieriierireieseeseeee e e ee e e ae e e esee e ses L-5
Lampiran 4 Kuisioner Consumer Decision Making Style...........ccccooeiieviviii e L-7
Lampiran 5 Validitas dan Reliabilitas Alat UKUT ...........ccoooviiiiiiie e L-10
Lampiran 6 Tabel Frekuensi Consumer Decision Making Style ... L-12
Lampiran 7 Hasil Tabulasi SHang Uang SAKU...........cccueiverieiiiiee e see e L-13
Lampiran 8 Hasil Tabulasi Silang jumlah saudara.............cc.ccviveiieiiiiinnieeic e L-14
Lampiran 9 Biodata PENEIITI............ccveiieieeiieie e abae e e e e nneenns L-15

Xiv Universitas Kristen Maranatha



