
 
 

Abstrak 

 

 

Studi ini bertujuan untuk mengetahui gambaran consumer decision making styles 
pada mahasiswa “X” di Bandung yang berbelanja pakaian di situs jual-beli online. 
Gambaran tersebut berguna bagi para pedagang online baru untuk membentuk strategi yang 
akurat untuk bersaing dengan para pedagang retail online yang sudah besar.  

Jumlah responden adalah 303 mahasiswa ( 77.2 % perempuan & 22.8 % laki-laki ) 
yang mengisi kuesioner consumer decision making styles. Metode yang digunakan dalam 
penelitian ini adalah dengan pendekatan deskriptif kuantitatif. Untuk mengukur Consumer 
Decision Making peneliti menggunakan alat ukur yang berasal dari delapan faktor CSI 
(Consumer Style Inventory) yang diciptakan oleh Sproles & Kendall (1986) yang berjumlah 
37 item yang valid dan reabilitas sebesar 0,708. 

Berdasarkan pengolahan data diperoleh hasil bahwa beragam gaya pengambilan 
keputusan mahasiswa, 96 orang termasuk price & value, 43 orang termasuk 
recreational/hedonistic, 40 orang termasuk novelty and fashion, 38 orang termasuk 
perfectionism, 36 orang termasuk brand consciousness, 34 orang termasuk confusion 
overchoice, 12 orang termasuk habitual, dan 4 orang termasuk impulsiveness. 
 

Kata kunci : mahasiswa, consumer decision making styles, toko online 
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Abstract 

 

 

This study aims to find out the description of consumer decision making styles on the 
students of "X" in Bandung who shop for clothes on online shop. The description is useful for 
new online merchants to form accurate strategies to compete with the already large online 
retailers. 

The number of respondents is 303 students (77.2% female & 22.8% male) who fill the 
questionnaire consumer decision making styles. The method used in this research is with 
quantitative descriptive approach. To measure Consumer Decision Making researchers used 
a measuring tool derived from eight factors CSI (Consumer Style Inventory) created by 
Sproles & Kendall (1986) totaling 37 valid items and the reliability of 0.708 

Based on the data processing, it was found that various student decision-making 
styles, 96 people including price & value, 43 people including recreational / hedonistic, 40 
people including novelty and fashion, 38 people including perfectionism, 36 people including 
brand consciousness, 34 people including confusion overchoice, 12 people including habitual 
and 4 people including impulsiveness. 
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