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ABSTRACT 

 

This study aimed to examine the influence of earnings management and 

corporate social responsibility on tax aggressiveness on the manufacturing 

companies listed in BEI. The independent variable is used in this study is 

corporate social responsibility disclosure and dependent variable in this study is 

tax aggressiveness. Corporate social responsibility disclosure measured using 

Global Reporting Intiative (GRI) and Tax aggressiveness measured using 

Effective Tax Rates (ETR) measures. This study used sample of manufacturing 

companies which were listed during the period of 2010-2014 on the website 

www.idx.co.id. The number of manufacturing companies in this study were 68 

companies with 2 years observation that acquired by using purposive sampling 

method. Hypothesis in this study were tested by simple linear regression model. 
The result showed that Corporate Social Rensponsibility (CSR) activities do 

positively effected on tax aggressiveness.  
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ABSTRAK 

 

Penelitian ini bertujuan untuk menguji pengaruh corporate social 

responsibility terhadap agresivitas pajak pada perusahaan manufaktur yang 

terdaftar di Bursa Efek Indonesia. Variabel independen dalam penelitian ini 

adalah Corporate Social Responsibility dan Variabel dependen dalam penelitian 

ini adalah Agresivitas pajak. Corporate Social Responsibility diukur dengan 

Global Reporting Intiative (GRI) dan Agresivitas pajak diukur dengan Effective 

Tax Rate (ETR). Penelitian ini menggunakan sampel perusahaan manufaktur yang 

terdaftar selama periode 2015-2016 di website www.idx.co.id. Jumlah perusahaan 

manufaktur yang dijadikan sampel penelitian ini adalah 68 perusahaan selama 2 

tahun dengan menggunakan metode purposive sampling. Pengujian hipotesis 

dalam penelitian ini menggunakan metode regresi linier sederhana. Hasil 

penelitian menunjukan bahwa Corporate Social Responsibility berpengaruh 

positif terhadap agresivitas pajak.  

Kata kunci : corporate social responsibility dan agresivitas pajak  
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