ABSTRAK

Penelitian ini bertujuan untuk mengetahui: pengaruh Citra Merek dan Word of
Mouth terhadap Keputusan Pembelian smartphone Xiaomi, pengaruh Citra Merek
yang terdiri dari Citra Merek Terpercaya, Prestige, Citra Merek Unggul dan Word
of Mouth yang terdiri dari Mendapatkan Informasi, Menumbuhkan Motivasi,
Mendapatkan Rekomendasi secara simultan terhadap Keputusan Pembelian dan
variabel mana yang dominan berpengaruh terhadap Keputusan Pembelian. Jenis
penelitian yang digunakan adalah penelitian eksplanatori (causal explanatory) yang
menggunakan pendekatan kuantitatif. Sampel yang ditetapkan sebanyak 100
responden dengan menggunakan teknik purposive sampling. Responden adalah
Mahasiswa Universitas Kristen Maranatha Bandung yang menggunakan
smartphone Xiaomi. Teknik pengumpulan data menggunakan kuesioner yang telah
diuji validitas dan reliabilitasnya. Teknik analisis data menggunakan analisis
regresi linear berganda dengan memperhatikan uji asumsi klasik. Hasil penelitian
menunjukkan bahwa: Citra Merek dan Word of Mouth secara bersama-sama
berpengaruh signifikan terhadap Keputusan Pembelian.

Kata kunci: Citra Merek, Word of Mouth, Keputusan Pembelian, smartphone
Xiaomi
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ABSTRACT

This study aimed to analyze the influence of Brand Image and Word of Mouth
jointly on Purchasing Decision Xiaomi smartphone. The influence of Brand Image
consists of Trusted Brand Image, Prestige, Superior Brand Image and Word of
Mouth are includes of Getting Information, Growing Motivation, Getting
Recommendation partially on Purchase Decision and which dominant variable that
influences on Purchase Decision. The type of research is causal research that use
quantitative approach. The sample used in this study were as many as 100
respondents using the purposive sampling technique. The respondents are students
of Maranatha Christian University of Bandung that are using Xiaomi smartphone.
The technique of collecting data using questionnaires that have been tested for
validity and reliability. The data analysis technique used multiple regression
analysis with regard classical assumption. The research result shows that Brand
Image and Word of Mouth are dominant variables that has influences on Purchase
Decision.
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