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ABSTRACT 

 

 

   The Body Shop is a company engaged in the field of skincare cosmetics are 

famous for environmentally friendly products. Many conventional cosmetic 

products are sold in the market, but green cosmetics products have not been much. 

   The Body Shop promotes its products through advertisements in magazines, 

social media as well as by holding a variety of campaign events, the way it is 

useful to improve consumer insight about Green Marketing from The Body Shop 

products to grow consumer buying interest. 

   This research intends to know how far the influence of Green Marketing 

(product, price, place, promotion) to customer satisfaction. The research method 

used is survey method with questionnaire. 

   Population in this research student Management of Maranatha Christian 

University who had made purchases of The Body Shop product. Samples were 

conducted on 211 respondents. The majority of the respondents studied had 

female gender, ranged in age 18-22, having a spending range of 1 million - 3 

million. 

   There is a positive and significant influence between 4P (Product, Price, 

Promotion, Place) with Customer Satisfaction, of which 51.3% of 4P (Product, 

Price, Promotion, Place) is influenced by Customer Satisfaction, while the 

remaining 48.7% is influenced by other factors. 
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ABSTRAK 

 

   The Body Shop merupakan perusahaan yang bergerak di bidang kosmetik 

skincare yang terkenal dengan produk yang ramah lingkungan. Banyak produk 

kosmetik konvensional yang dijual di pasaran, namun produk kosmetik hijau 

belum banyak.  

   The Body Shop mempromosikan produknya melalui iklan di majalah, sosial 

media juga dengan menggelar berbagai macam acara kampanye, cara tersebut 

berguna untuk meningkatkan wawasan konsumen mengenai Green Marketing dari 

produk The Body Shop agar menumbuhkan minat beli konsumen.   

   Penelitian ini bermaksud untuk mengetahui sejauh mana pengaruh Green 

Marketing (product,price,place,promotion) terhadap kepuasan pelanggan. Metode 

penelitian yang digunakan adalah metode survey dengan kuesioner.  

   Populasi dalam penelitian ini mahasiswi Manajemen Universitas Kristen 

Maranatha yang pernah melakukan pembelian produk The Body Shop. Sampel 

dilakukan pada  211 responden. Mayoritas responden yang diteliti memiliki jenis 

kelamin perempuan, memiliki rentang usia 18-22, memiliki rentang pengeluaran 1 

juta - 3 juta. 

   Terdapat pengaruh yang positif dan signifikan antara 4P (Product, Price, 

Promotion, Place) dengan Kepuasan Pelanggan, dimana sebesar 51.3% dari 4P 

(Product, Price, Promotion, Place) dipengaruhi oleh Kepuasan Pelanggan, 

sedangkan sisanya 48.7% dipengaruhi faktor lain.  
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