88

DAFTAR PUSTAKA

Akrimi, Y., & Khemakhem, R. (2012). What Drive Consumers to Spread the
Word in Social Media. Journal of Marketing Research & Case Studies, 14.

Bolton, R. N., Parasuraman, A., Hoefnagels, A., Migchels, N., Kabadayi, S.,
Gruber, T., . .. Solnet, D. (2013). Understanding Generation Y and their
use of social media:a review and research agenda. Journal of Service
Management, 245-267.

Brengman, M., Geuens, M., Weijters, B., Smith, S. M., & Swinyard, W. R.
(2017). Segmenting Internet shoppers based on their web-usage-related
lifestyle: a cross-cultural validation. Journal of Business Research.

Bressolles, G., & Francois, D. (2008). Segmenting Online Customers Based on
Electronic Service Quality Dimensions:An Application to Wine Websites.

Dellarocas, C. (2010). Designing Reputation Systems for the Social Web. Boston
University School of Management Research Paper Series.

Divya, S., & Regi, B. (2014). An Empirical Study on Effectiveness of Social
Media as a Marketing Tool. International Journal of Current Research
and Academic Review, 163-168.

Dooley, J. A, Jones, S. C., & lverson, D. (2012). Web 2.0 Adoption and User
Characteristics.

Ghozali, 1. (2011). Aplikasi Analisis Multivariate Dengan Program SPSS.
Semarang: Badan Penerbit Universitas Diponegoro.

Hair. (1986). Multivariate Data Analysis 6th Ed. New Jersey: Pearson Education.

Hanna, R., Rohm, A., & Crittenden, V. L. (2011). We’re all connected: The
power of the social media ecosystem. 265-273.

Jogiyanto, H. (2013). Metodologi Penelitian Bisnis Salah Kaprah dan
Pengalaman-Pengalaman Edisi 6. Yogyakarta: BPFE.

Kailani, M. A., & Kumar, R. (2011). Investigating Uncertainty Avoidance and
Perceived Risk for Impacting Internet Buying: A Study in Three National
Cultures. International Journal of Business and Management, 76.

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges
and opportunities of Social Media. Business Horizon, 59-68.

Universitas Kristen Maranatha



89

Kasali, R. (2011). Cracking Zone : Bagaimana Memetakan Perubahan di Abad 21
& Keluar Dari Perangkap Comfort Zone. Jakarta: PT. Gramedia Pusaka
Utama.

Kotler, P., & Keller, K. L. (2009). Manajemen Pemasaran Edisi 13 Jilid 1&2.
Jakarta: Erlangga.

Kotler, P., & Keller, K. L. (2012). Marketing Management 14th Edition. Jakarta:
PT. Indeks Kelompok Gramedia.

Mangold, W. G., & Faulds, D. J. (2009). Social media: The new hybrid element of
the promotion mix. Business Horizons, 357-365.

Mersey, R. D., Malthouse, E. C., & Calder, B. J. (2010). Engagement With Online
Media. Journal of Media Business Studies, 39-56.

Schiffman, L., & Kanuk, L. L. (2007). Perilaku Konsumen Edisi Ketujuh. PT.
Indeks.

Sekaran, U., & Bougie, R. (2009). Research Methods for Business A Skill
Building Approach Fifth Edition. United Kingdom: John Wiley & Sons
Ltd.

Sugiyono. (2012). Metode Penelitian Kombinasi (Mixed Methods). Bandung:
Alfabeta.

Suliyanto. (2006). Metode Riset Bisnis. Yogyakarta: C.VV Andi Offset.

Taskin, C., & Emel, G. G. (2008). Segmentation Of Online Shoppers By Means
Of An Integrated Data Mining Approach : A CASE STUDY. The Journal
of Industrial Relations and Human Resources.

Vinerean, S., Cetina, ., Dumitrescu, L., & Tichindelean, M. (2013). The Effects
of Social Media Marketing on Online Consumer Behavior. International
Journal of Business and Management.

Broto, G. S. (2014). Riset Kominfo dan UNICEF Mengenai Perilaku Anak dan
Remaja Dalam Menggunakan Internet. Diakses pada 29 November 2017.
Dari:https://kominfo.go.id/index.php/content/detail/3834/Siaran+Pers+No.
+17-PIH-KOMINFO-2-
2014+tentang+Riset+Kominfo+dan+UNICEF+Mengenai+Perilaku+Anak
+dan+Remaja+Dalam+Menggunakan+Internet+/0/siaran_pers

Buku Sekolah Elektronik. (2015). Diakses pada 29 November 2017. Diambil
kembali dari http://bse.kemdikbud.go.id

Drestya, D. A. Motif Menggunakan Social Media Path Pada Mahasiswa di
Surabaya. Diakses pada 20 Agustus 2017. Diambil kembali dari:
http://journal.unair.ac.id/download-fullpapers-commdOa54a042afull.pdf

Universitas Kristen Maranatha



90

S2-2015-341251-chapterl.pdf. Diakses pada 29 November 2017. Diambil
kembali dari etd.repository.ugm.ac.id

Hutabarat, D. (2016). Menkominfo:Gunakan Media Sosial Secara Cerdas.
Diakses pada 29 November 2017. Diambil kembali dari:
https://googleweblight.com/?lite_url=https://kominfo.go.id/content/detail8
435/menkominfo-gunakan-media-sosial-secara
cerdas/O/berita_satker&ei=yJO09fT2&Ic=en-
ID&s=1&m=413&host=www.google.co.id&ts=1511946789&sig=ANTY _
L2wXHWiy4Bo3P-aLQris_NtJgtslw

Lubis, M. (2017). Tren Baru di Kalangan Pengguna Internet di Indonesia.
Diakses pada 29 November 2017. Diambil kembali dari:
http://www.nielsen.com/id/en/press-room/2017/TREN-BARU-DI-
KALANGAN-PENGGUNA-INTERNET-DI-INDONESIA.html

Noviadhista, U. F. (2015). Pertumbuhan Pasar E-Commerce Indonesia Terbesar
di Kawasan ASEAN. Diakses pada 15 Maret 2017. Diambil kembali dari:
http://www.techno.id/tech-news/pertumbuhan-pasar-ecommerce-
indonesia-terbesar-di-kawasan-asean-150523d.html

Pratama, A. F. (2017, Oktober 16). Menkominfo:Keberadaan Perusahaan Digital
Akan Buka Banyak Lapangan Kerja. Diakses pada 29 November 2017.
Dari:https://www.google.co.id/amp/m.tribunnews.com/amp/bisnis/2017/1
0/16/menkominfo-keberadaan-perusahaan-digital-akan-buka-banyak-
lapangan-kerja

Survei Iklan Online Makin Dipercaya. (2013). Diakses pada 20 Juli 2017. Diambil
dari:https://googleweblight.com/?lite_url=https://bisnis.tempo.co/read/517
485/survei-iklan-online-makin-dipercaya&ei=YjzTuzB2&Ic=en-
ID&s=1&m=413&host=www.google.co.id&ts=1512272635&sSig=ANTY _
L1ZYOxozl-1BAwleK4jel4XL174eg

Taher, E. (2017, Oktober 20). 4 Karakteristik Millennial Yang Perlu Diketahui
Bagian Pemasaran. Diakses pada 29 November 2017. Diambil kembali
dari : https://id.techinasia.com/4-karakteristik-millennial

Universitas Kristen Maranatha



