
 

69 
Universitas Kristen Maranatha 

DAFTAR KEPUSTAKAAN 

Agribisnis & hobi, Memulai Usaha Pertanian Organik. 

http://alamtani.com/pertanian-organik.html 

 

Al-Jeraisy, Khaled Ibn Abdul-Rahman. 2008.  Consumer Behavior an Analytical 

Study of The Saudi Family’s Purchase Decisions (Purchasing Computers).  

Translated by Mohamed Atif Mogahed Mohamed. 

 

Assael, Henry. 2001, Consumer Behavior 

 

Drucker, Peter F., 2011, Innovation and Entrepreneurship 

 

Effendi, Ihsan., Ginting, Paham., Lubis, Arlina Nurbaity., Fachruddin, Amalia. 

2015.  Analysis of Consumer Behavior of Organic Food in North Sumatra 

Province Indonesia. Journal of Business and Management Volume 4, Issue 1 

(2015), 44-58 

 

Ghozali, Imam. Dan Fuad. (2005). Structural Equation Modeling :Teori, Konsep, 

dan Aplikasi dengan Program Lisrel 8.54. Semarang: UNDIP. 

 

Ghozali, Imam. 2012. Aplikasi Analisis Multivariate dengan Program SPSS 20 

 

Hair, J.F., W.C. Black, B.J. Babin, R.E. anderson, R.L.Tatham, (2006). 

Multivariate Data Analysis 

 

Indriantoro, Nur & Supono, Bambang. 2014. Metodologi Penelitian Bisnis untuk 

Akuntansi & Manajemen 

 

Kanuk, Leslie Lazar., Schiffman, Leon G., 2004.  Consumer Behavior 

 

Kardes, Frank R., Cronley, Maria L., Cline, Thomas W. 2011.  Consumer 

Behavior 

 

Kementerian Pertanian RI, 2015, Tabel 2.1.1. Produksi, Luas Panen dan 

Produktifitas Padi di Indonesia, 2011-2015, http://www.pertanian.go.id/ap_pages/ 

mod/datatp 

 

Khan, Matin. 2011.  Consumer Behaviour and Advertising Management. 

 

Khorniawati, Melisa. 2014.  Produk Pertanian Organik Di Indonesia: Tinjauan 

Atas Preferensi Konsumen Indonesia Terhadap produk Pertanian Organik Lokal. 

 

Kim, Hee Yeon., Chung, Jae-Eun. 2011.  Consumer Purchase Intention for 

0rganic Personal Care Products. Journal of Consumer Marketing, Vol. 28 Iss 1 

pp. 40 - 47 

http://www.pertanian.go.id/ap_pages/


 

70 
Universitas Kristen Maranatha 

 

Liang. Austin Rong Da, 2014, Enthusiastically consuming organic food, Internet 

Research, Vol. 24 Iss 5 pp. 587 - 607  

 

Liang, A.R.-D. and Lim, W.M. (2011), Exploring the online buying behavior of 

specialty food shoppers, International Journal  

 

Ling, Chan Yew. 2013.  Consumers Purchase Intention of Green Products: an 

Investigation of the Drivers and Moderating Variable. 

 

Mayrowani, Henny. 2012.  Pengembangan Pertanian Organik di Indonesia, Forum 

Penelitian Agro Ekonomi. 

 

Parlyna, Ryna., Munawaroh. 2011.  Konsumsi Pangan Organik Meningkatkan 

Kesehatan Konsumen? 

 

Pearson, David., Henryks, Joanna., Jones, Hannah, 2010.  Organic Food: What 

We Know (and do not know) About Consumers. 

 
Priyatno, Dwi. (2008). Mandiri Belajar SPSS. Yogyakarta: Mediakom. 

 

Priest, Jane., Carter, /Stephen., Statt, David A.  2013.  Consumer Behaviour. 

 

Prihandarini, Ririen.  2009.  Potensi Pengembangan Pertanian Organik. 

http://maporina.com/index.php?option=com_content&task=view&id=20 

&Itemid=1 

 

Rana, Justin Paul Jyoti. 2012.  Consumer Behavior and Purchase Intention for 

Organic Food.  

 

Santoso,  Singgih,.   2003. Mengatasai Berbagai Masalah Statistik dengan SPSS 

Versi 11.5 

 

Sekaran. 2003. Research Method for Business; Metodologi Penelitian untuk 

Bisnis  

 

Sekaran, Uma.  2011.  Research Method for Business, edisi 1 dan 2 

 

Sevilla, Consuelo G. et. al, 2007. Research Methods. Rex Printing Company. 

Quezon City. 

 

Sheth, Jagdish N., Mittal, Banwari,. 2004.  Customer Behavior: A Managerial 

Perspective 

 

Solomon, Michael., Bamossy, Gary., Askengaard, Soren., Hogg, Margaret K., 

2006.  Consumer Behaviour a European Perspective 

http://maporina.com/index.php?option=com_content&task=view&id=20


 

71 
Universitas Kristen Maranatha 

Somantri. (2011). Dasar-Dasar Metode Statistika untuk Penelitian. Bandung: Pustaka 

Setia. 

Standar Nasional Indonesia. 2002.  Sistem Pangan Organik SNI 01-6729-2002. 

 

Sugiama, Gima., 2014.  Metode Riset Bisnis dan Manajemen 

 

Sugiyono. 2009. Metodologi Penelitian Bisnis 

 
Sugiyono. (2011). Metode penelitian pendidikan. Bandung: Alfabeta. 

Sudjana. (2005). Metode Statistika. Bandung: Tarsito. 

Sunjoyo., Setiawan, Rony., Carolina, Verani., Magdalena, Nonie., Kurniawan, 

Albert., 2012.  Aplikasi SPSS untuk Smart Riset (Program IBM SPSS 21.0) 

 

Teng, Chih-Ching., Wang, Yu-Mei. 2015.  Decisional Factors Driving Organic 

Food Consumption. BritishFood Journal, Vol. 117 Iss 3 pp. 1066 – 1081 

 

Thio, Sienny., Harianto, Ninna Yuanita Sari., Sosiawan, Ricky Ferdinand. 2008.  

Persepsi Konsumen Terhadap Makanan Organik di Surabaya 

 

Tung, Lo Choi. 2011. The Impact of Entrepreneurship Education on 

Entrepreneurial Intention of Engineering Students. City University of Hongkong: 

Run Run Shaw Library. 

 

Wahana, Komputer,2004,10 Model penelitian dan Pengolahanya dengan SPSS 

 

Wee, Chiew Shi., Arif, Mohd Shoki Bin Md., Xakuan, Norhayati., Tajudin, 

Muhammad Naquid Mohd. 2014.  Consumers Perception, Purchase Intention and 

Actual Purchase Behavior of Organic Food Products. Jurnal  

 

Windia, Wayan., 2015.  Iklim Indonesia Dinilai Cocok Memajukan Pertanian, 

http://www.republika.co.id/berita/nasional/umum/15/03 /29/nlz4s6-iklim-

indonesia-dinilai-cocok-majukan-pertanian 

 

Yayasan Eureka website, 2009. Produk Pangan Organik: Potensi yang Belum 

Tergarap Optimal. http://www.eurekaindonesia.org/produk-pangan-organik-

potensiyang-belum-tergarap-optimal/ dikutip dari http://www.mbriofood.com 

/article2.htm.  

 

Yayasan Lindungan Konsumen Indonesia. 2012. 

 

Yogiyanto. 2009. Metodologi Penelitian Bisnis: Salah Kaprah dan Pengalaman-

Pengalaman 

 

Yusuf, Nasrullah. 2006.  Wirausaha dan Usaha Kecil 

http://www.republika.co.id/berita/nasional/umum/15/03%20/29/nlz4s6-iklim-
http://www.eurekaindonesia.org/produk-pangan-organik-potensiyang-belum-tergarap-optimal/%20dikutip
http://www.eurekaindonesia.org/produk-pangan-organik-potensiyang-belum-tergarap-optimal/%20dikutip
http://www/

