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ABSTRAK 

 

Peranan etika lingkungan dalam perusahaan menjadi salah satu upaya untuk 

melestarikan lingkungan. Tetapi, saat ini perusahaan menetapkan harga tinggi 

untuk suatu produk yang ramah lingkungan. Pencantuman eco labeling dalam 

produk green innovation menjadi suatu keharusan. Penelitian ini bertujuan untuk 

mengukur seberapa besar pengaruh variabel etika lingkungan perusahaan, green 

product innovation, dan green process innovation terhadap keunggulan bersaing. 

Penelitian ini menerapkan pendekatan kuantitatif. Adapun teknik pengumpulan 

data dengan menggunakan kuesioner. Populasi dalam penelitian ini adalah 

pengguna konsumen dari perusahaan kosmetik yang melaksanakan green product 

innovation dan metode sampling menggunakan metode simple random sampling 

dengan ukuran sample 160 orang. Teknik analisis menggunakan model regresi 

linear sederhana. Hasil penelitian menunjukkan bahwa etika lingkungan 

perusahaan berpengaruh positif signifikan terhadap keunggulan bersaing, green 

product innovation berpengaruh positif signifikan terhadap keunggulan bersaing, 

green process innovation berpengaruh positif signifikan terhadap keunggulan 

bersaing. 

Kata kunci: etika lingkungan perusahaan, green innovation, green product 

innovation, green process innovation, keunggulan bersaing  
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ABSTRACT 

 

The role of environmental ethics in the company becoming one of the efforts to 

conserve the environment. However, the company charges a high price for a 

product that is environmentally friendly. Inclusion of eco labeling in green 

product innovation is a must. The aim of this research is to measure how much the 

influence of corporate environmental ethics's variabel, green product innovation, 

and green process innovation to competitive advantage. The method used in this 

research is quantitative approach.  The data collection techniques using a 

questionnaire. Taking consumers users of eco-friendly cosmetics in Bandung as 

the population and sampling methods by using simple random sampling method 

with a sample size of 160 people. Techniques of analysis using simple linear 

regression. The results showed that the corporate environmental ethics had a 

positive significant effect on competitive advantage, green product innovation had 

a positive significant effect on competitive advantage, and green process 

innovation had a positive significant effect on competitive advantage. 

Keywords : corporate environmental ethics, green product innovation, green 

process innovation, competitive advantage  
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